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S10215009

ABSTRAK

Penelitian ini dilakukan dengan tujuan untuk dapat mengetahui seberapa
besar pengaruh suatu produk, harga, promosi dan lokasi terhadap keputusan
pembelian mesin jahit Brother pada PT. Brothersindo Saudara Sejati Area
Jabodetabek.

Jenis penilitian yang digunakan adalah penelitian kuantitatif. Penelitian
kuantitatif dilakukan dengan penyebaran kuesioner yang akan diisi oleh responden
melalui Google Form yang dikirimkan via e-mail maupun chatting. Populasi
penelitian ini adalah konsumen atau customer mesin jahit Brother pada PT.
Brothersindo Saudara Sejati Area Jabodetabek. Teknik sampling yang digunakan
yaitu, nonprobability sampling dengan jenis sampling jenuh. Seluruh populasi
dijadikan sampel sebanyak 138 responden dan penulis menerima kembali kuesioner
yang sudah diisi sebanyak 128 responden. Metode analisis data yang digunakan
adalah analasis regresi linear berganda.

Hasil dari analisis data yang dilakukan menunjukkan bahwa terdapat
pengaruh yang signifikan pada variabel produk (X1) dan variabel promosi (X3)
secara parsial terhadap keputusan pembelian mesin jahit Brother dengan nilai ttapel
sebesar 1,97928. Pada variabel produk (X1) didapatkan nilai thiung Sebesar 2,813
dan pada variabel promosi (X3) didapatkan nilai thitung Sebesar 3,087. Sedangkan
pada variabel harga (Xz) dan variabel lokasi (X4) tidak terdapat pengaruh yang
signifikan terhadap keputusan pembelian mesin jahit Brother karena nilai thitung
yang didapatkan pada variabel harga (X2) lebih kecil dari twaner dengan nilai thitung
sebesar 1,882 dan variabel lokasi (X4) didapatkan nilai thitung S€besar 0,838.

Secara simultan atau bersama-sama variabel produk, harga, promosi dan
lokasi memiliki pengaruh positif yang signifikan terhadap keputusan pembelian
mesin jahit Brother dengan Fpel 3,92. Hasil nilai dari Fnitung pada penelitian ini,
yaitu sebesar 6,241 dan siginifikansinya 0,000. Nilai koefisien determinasi R?
sebesar 0,142 atau 14,2%, artinya keputusan pembelian mesin jahit Brother pada
PT. Brothersindo Saudara Sejati Area Jabodetabek dipengaruhi oleh produk, harga,
promosi dan lokasi, sisanya 85,8% dipengaruhi variabel lain yang tidak diteliti
dalam penelitian ini.

Kata kunci: Bauran pemasaran, produk, harga, promosi, lokasi, dan keputusan
pembelian



THE INFLUENCE OF THE PRODUCTS, PRICES, PROMOTION, AND
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JABODETABEK AREA)
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ABSTRACT

This research was conducted with the aim to be able to find out how much
influence a product, price, promotion and location have on the decision to purchase
Brother sewing machines at PT. Brothersindo Saudara Sejati Jabodetabek Area.

The type of research is quantitative research. Quantitative research is
carried out by distributing questionnaires to be filled out by respondents through
Google Form that is sent via e-mail or chat. The research population is consumers
or customers of Brother sewing machines at PT. Brothersindo Saudara Sejati
Jabodetabek Area. The sampling technique used is nonprobability sampling with a
type of saturated sampling. The entire population was sampled as many as 138
respondents and the authors received back the questionnaire that had been filled
as many as 128 respondents. The data analysis method used is multiple linear
regression analysis.

The results of the data analysis showed that there were significant influences
on product variables (X1) and promotion variables (X3) partially on the decision
to purchase a Brother sewing machine with a tianie value of 1.97928. In the product
variable (X1), the value of tcount is 2.813 and in the promotion variable (X3) the
value of teount is 3.087. Whereas in the price variable (X2) and location variable
(X4) there is no significant influence on the purchase decision of the Brother sewing
machine because the value of teunt Obtained in the price variable (X2) is smaller
than teanie With a teount 0f 1.882 and location variable (X4) the value of teount is 0.838.

Simultaneously or jointly the products, prices, promotion and location
variables have a significant positive influence on the decision to purchase Brother
sewing machines with Faple 3.92. The results of the Fcount in this study are 6,241 and
the significance is 0,000. The coefficient of determination R? is 0.142 or 14.2%,
meaning that the decision to purchase Brother sewing machines at PT.
Brothersindo Saudara Sejati Jabodetabek Area is influenced by products, prices,
promotion and location, the remaining 85.8% is influenced by other variables not
examined in this study.

Keyword: Marketing mix, product, prices, promotion, location, and purchase
decision
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