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Lampiran 1 

Kuesioner Penelitian 

 

PENGARUH KEPERCAYAAN DAN KEMUDAHAN 

TERHADAP KEPUTUSAN PEMBELIAN MENGGUNAKAN 

SHOPEE PAYLATER MELALUI MINAT MENGGUNAKAN 

SEBAGAI VARIABEL INTERVENING 

(STUDI KASUS WARGA KOTA BOGOR) 

Digunakan dalam Rangka Penyelesaian Skripsi 

Pada Program S1 Manajemen Universitas Binaniaga Indonesia 

 

Yth: Saudara/i Responden 

Di Tempat 

Responden yang terhormat, 

Dalam rangka penyusunan skripsi sebagai salah satu syarat untuk 

memperoleh gelar Sarjana Manajemen, saya mahasiswa Program Studi Manajemen 

Universitas Binaniaga Indonesia sedang melakukan penelitian dengan judul: 

Pengaruh Kepercayaan dan Kemudahan Terhadap Keputusan Pembelian 

Menggunakan Shopee Paylater Melalui Minat Menggunakan Sebagai 

Variabel Intervening (Studi Kasus Warga Kota Bogor). 

Dengan segala kerendahan hati, saya mengharapkan kesediaan saudara/i 

untuk mengisi kuesioner penelitian sesuai dengan pendapat pribadi. Objektivitas 

jawaban saudara/i akan diperlakukan sesuai dengan standar profesionalitas dan 

etika penelitian. Oleh karena itu, kerahasiaan saudara/i akan terjaga. 

Atas bantuan dan ketersediaan saudara/i meluangkan waktu, saya ucapkan 

terimakasih.  

Hormat saya, 

Ariningtias  

NPM: S1-0219169 
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IDENTITAS KONSUMEN 

1. Jenis Kelamin: 

a. Laki-laki   b.   Perempuan 

2. Usia: 

a. 17 – 26 tahun   b.   27 – 35 tahun   c.   > 35 tahun 

3. Pekerjaan: 

a. Pelajar/Mahasiswa   c.   Wirausaha 

b. Karyawan    d.   Lainnya 

4. Pendapatan 

a. < Rp. 1.000.000    c.   Rp. 5.000.000 – Rp. 10.000.000 

b. Rp. 1.000.000 – Rp. 5.000.000  d.   > Rp. 10.000.000 

5. Berapa kali anda menggunakan Shopee Paylater 

a. 1 kali    b.   2 – 5 kali    c.   > 5 kali 

PETUNJUK PENGISIAN 

1. Pilihlah salah satu dari lima pilihan jawaban dibawah ini: 

SS (Sangat Setuju) 

S (Setuju) 

N (Netral) 

TS (Tidak Setuju) 

STS (Sangat Tidak Setuju) 

2. Anda di minta untuk mengisi masing-masing pernyataan dengan penilaian 

yang sesuai denagan keadaan anda secara objektif. 

3. Dimohon untuk tidak melewatkan salah satu atau beberapa pernyataan 

kosong tanpa jawaban. 
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KUESIONER 

No. Pernyataan 
Jawaban 

SS S N TS STS 

I KEPERCAYAAN  

Benevolence (Kesungguhan/Ketulusan)  

1 Saya merasa Shopee Paylater 

memberikan pelayanan dengan 

sepenuh hati. 

     

2 Saya merasa Shopee Paylater 

memiliki kesungguhan untuk 

memudahkan pembayaran. 

     

Ability (Kemampuan)  

3 Saya merasa Shopee Paylater 

mampu menjaga identitas 

penggunanya. 

     

4 Saya merasa transaksi 

menggunakan Shopee Paylater 

terjamin keamanannya. 

     

Integrity (Integritas)  

5 Saya merasa Shopee Paylater 

memberikan informasi mengenai 

limit yang tersedia. 

     

6 Saya merasa Shopee Paylater 

memberikan informasi mengenai 

tata cara mendaftar. 

     

Willingness to Depend  

7 Saya merasa paham akan risiko 

yang diterima dalam menggunakan 

metode pembayaran Shopee 

Paylater. 

     

8 Saya merasa paham batas dalam 

menggunakan Shopee Paylater. 

     

II KEMUDAHAN  

Kemudahan Navigasi  

9 Saya merasa petunjuk penggunaan 

pada Shopee Paylater mudah untuk 

diikuti. 

     

10 Saya merasa informasi mengenai 

tata cara pendaftaran pada Shopee 

Paylater dilengkapi dengan gambar. 

     

Kemudahan Dipahami  

11 Saya merasa informasi mengenai 

syarat pendaftaran pada Shopee 

Paylater mudah untuk dipahami. 
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No. Pernyataan 
Jawaban 

SS S N TS STS 

12 Saya merasa informasi mengenai 

limit dalam Shopee Paylater yang 

tercantum pada akun Shopee mudah 

dipahami. 

     

Kemudahan Pembayaran  

13 Saya merasa Shopee Paylater 

merupakan metode pembayaran 

yang mudah digunakan. 

     

14 Saya merasa Shopee Paylater 

merupakan metode pembayaran 

yang efisien. 

     

Pilihan Transaksi yang Fleksibel  

15 Saya merasa transaksi 

menggunakan Shopee Paylater 

sangat fleksibel. 

     

16 Saya merasa Shopee Paylater 

merupakan metode pembayaran 

yang membantu saat tidak memiliki 

dana. 

     

III MINAT MENGGUNAKAN  

Minat Transaksional  

17 Saya merasa kemudahan 

menggunakan Shopee Paylater 

membuat saya tertarik untuk 

menggunakan terus-menerus. 

     

Minat Referensial  

18 Saya akan merekomendasikan 

Shopee Paylater kepada orang lain. 

     

Minat Preferensial  

19 Saya merasa Shopee Paylater 

menyediakan layanan sesuai dengan 

kebutuhan saya. 

     

Minat Eksploratif  

20 Saya akan mencari informasi 

mengenai Shopee Paylater se-detail 

mungkin termasuk kekurangan 

hingga kelebihannya. 

     

IV KEPUTUSAN PEMBELIAN  

Pilihan Produk  

21 Saya merasakan keuntungan yang 

ditawarkan jika menggunakan 

Shopee Paylater. 
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No. Pernyataan 
Jawaban 

SS S N TS STS 

22 Saya dapat memilih produk yang 

dapat dibayar menggunakan Shopee 

Paylater. 

     

Pilihan Merek  

23 Saya merasa merek pada Shopee 

Paylater mudah diingat. 

     

24 Saya merasa merek pada Shopee 

Paylater unik. 

     

Pemilihan Saluran Pembelian  

25 Saya dapat milih toko dengan harga 

termurah agar dapat melakukan 

pembayaran menggunakan Shopee 

Paylater. 

     

26 Saya merasa ketersediaan limit yang 

diberikan Shopee Paylater dapat 

dimanfaatkan. 

     

Waktu Pembelian  

27 Saya merasa pembayaran 

menggunakan Shopee Paylater 

tidak memakan waktu. 

     

28 Saya dapat menggunakan Shopee 

Paylater kembali setelah tagihan 

transaksi terakhir telah dibayar. 

     

Cara Pembayaran  

29 Saya dapat memilih metode 

pembayaran menggunakan Shopee 

Paylater. 

     

30 Saya merasa cara pembayaran 

menggunakan Shopee Paylater 

dilakukan setelah barang diterima. 
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Lampiran 2 

Data Penelitian 

 

No. 
Kepercayaan Kemudahan 

Minat 

Menggunakan 
Keputusan Pembelian 

1 2 3 4 5 6 7 8 1 2 3 4 5 6 7 8 1 2 3 4 1 2 3 4 5 6 7 8 9 10 

1 4 4 4 4 4 4 4 4 4 4 4 4 3 3 3 4 4 4 4 4 4 4 4 4 4 3 4 4 4 4 

2 3 4 4 4 3 4 4 4 4 4 3 4 3 4 4 4 4 4 4 4 3 4 4 4 4 4 4 4 4 4 

3 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 3 

4 4 4 4 4 4 4 4 4 4 4 4 5 5 4 4 5 4 4 4 4 4 5 5 4 4 5 3 4 4 4 

5 3 4 3 3 4 4 4 4 4 3 3 3 3 3 3 3 3 4 3 4 3 3 3 3 3 4 3 3 4 3 

6 3 4 4 4 4 4 4 3 4 4 4 4 4 2 4 4 4 4 4 3 3 4 2 2 4 4 4 3 4 4 

7 4 4 4 4 4 5 4 4 4 4 4 5 4 4 4 5 3 4 4 4 4 4 2 5 5 4 4 5 4 4 

8 4 4 4 3 4 4 4 5 4 4 4 4 4 3 4 4 4 4 4 4 4 4 4 4 4 4 5 5 4 4 

9 4 4 3 3 4 4 4 3 4 3 4 4 4 3 3 4 4 4 4 4 3 4 4 3 3 4 4 3 4 3 

10 4 3 3 3 4 4 4 4 3 3 3 3 3 3 3 3 4 4 4 4 3 4 4 4 4 4 4 4 4 4 

11 5 5 5 4 5 5 5 5 5 5 5 5 5 5 5 5 5 5 4 4 5 5 5 5 5 5 5 5 5 5 

12 4 4 5 5 5 5 5 5 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 3 4 4 3 4 4 4 

13 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 5 3 4 4 5 4 4 3 4 4 4 4 4 4 4 

14 4 4 4 4 4 4 4 4 4 4 4 4 5 5 3 4 4 3 4 4 3 4 4 3 3 4 4 4 4 4 

15 3 4 4 3 5 4 4 3 4 3 4 4 4 3 3 4 4 4 3 4 3 3 4 3 3 3 4 3 4 3 

16 3 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 

17 4 4 3 3 4 4 4 4 4 4 4 4 4 3 3 4 4 4 4 3 4 4 3 3 3 4 4 4 4 4 

18 3 4 4 3 4 4 3 3 3 5 4 4 3 3 4 4 3 4 4 4 4 4 4 3 4 3 3 4 3 4 

19 4 4 4 4 4 4 5 5 5 5 4 4 4 4 5 4 5 4 4 4 4 5 5 5 4 4 4 5 4 5 

20 3 4 4 3 3 4 3 3 3 3 4 3 4 4 3 4 3 3 4 4 4 3 3 3 3 3 4 3 4 3 

21 4 4 4 3 4 4 4 4 4 4 4 4 3 3 3 4 4 4 4 4 3 4 4 3 4 4 4 4 4 3 

22 4 4 3 3 4 4 4 4 3 3 4 4 4 4 4 3 4 4 4 4 4 4 4 4 3 3 3 4 4 4 

23 3 4 4 3 3 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 

24 4 5 4 4 4 4 4 4 4 3 4 4 4 4 4 4 4 4 4 3 4 4 2 3 3 4 4 4 4 4 

25 5 5 5 4 5 4 3 5 4 4 5 4 3 5 5 4 4 5 4 4 5 4 4 3 4 4 4 4 3 4 

26 3 4 3 4 4 5 4 4 4 2 4 4 4 3 4 4 4 4 3 5 3 4 4 3 4 4 4 4 4 4 

27 3 4 4 4 4 4 4 4 4 3 3 4 4 4 3 5 3 4 4 4 3 4 3 3 3 4 4 4 4 4 

28 4 4 4 4 4 4 4 4 4 4 4 4 4 4 5 5 4 3 4 4 4 4 4 4 3 4 4 4 4 4 

29 4 4 4 4 4 5 5 4 4 4 4 4 4 4 4 5 4 4 4 4 4 4 4 3 4 4 4 4 4 3 

30 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 4 4 5 5 5 5 5 5 5 5 4 5 4 

31 3 3 3 3 4 3 4 4 4 2 4 4 4 3 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 3 

32 5 3 4 4 4 5 5 5 5 4 4 4 4 4 4 4 4 4 4 4 3 4 3 4 4 4 4 5 4 4 

33 5 5 5 4 4 5 5 5 5 4 4 5 5 5 5 5 4 4 4 4 4 5 3 4 4 3 3 4 4 4 

34 4 4 4 4 5 4 4 3 4 4 4 4 3 3 3 5 4 4 4 4 4 4 3 4 3 4 4 4 4 4 

35 3 4 4 4 4 4 5 4 4 3 4 4 4 4 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 

36 4 4 4 4 4 4 5 4 4 4 4 4 4 3 4 4 4 4 4 4 4 4 3 3 4 4 4 4 4 4 

37 3 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 

38 4 5 4 4 4 4 4 5 4 4 4 4 4 4 4 4 4 4 4 4 4 4 3 3 4 4 4 4 4 4 

39 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 5 4 4 3 4 4 4 4 4 4 

40 3 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 
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No. 
Kepercayaan Kemudahan 

Minat 

Menggunakan 
Keputusan Pembelian 

1 2 3 4 5 6 7 8 1 2 3 4 5 6 7 8 1 2 3 4 1 2 3 4 5 6 7 8 9 10 

41 3 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 4 4 4 4 4 4 4 2 4 4 4 4 4 4 

42 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 5 4 4 4 4 4 4 4 4 4 

43 3 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 

44 4 4 4 4 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 

45 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 

46 3 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 5 4 3 3 4 4 4 4 4 4 

47 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 4 4 4 4 4 4 3 3 4 4 4 4 4 4 

48 3 4 4 4 4 4 5 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 

49 4 4 4 4 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 

50 3 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 

51 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 5 4 4 3 4 4 4 4 4 4 

52 4 4 4 4 4 4 5 4 4 4 4 4 5 4 4 4 4 4 4 4 5 4 3 3 4 4 4 4 4 4 

53 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 4 4 4 4 4 4 3 3 4 4 4 4 4 4 

54 3 4 4 4 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 

55 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 

56 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 4 4 4 4 4 4 3 3 4 4 4 4 4 4 

57 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 

58 4 4 4 4 4 4 4 4 4 4 4 4 4 3 4 4 4 5 4 4 5 4 3 3 4 4 4 4 4 4 

59 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 

60 3 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 

61 4 4 4 4 4 4 4 3 4 3 4 4 4 4 4 4 4 4 4 4 4 4 3 3 4 4 4 4 4 4 

62 4 4 4 4 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 

63 4 5 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 3 3 4 4 4 4 4 4 

64 4 4 4 4 4 4 4 4 4 3 4 4 4 3 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 

65 4 4 4 4 4 4 5 4 4 3 4 4 4 4 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 

66 3 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 4 4 4 4 4 4 3 3 4 4 4 4 4 4 

67 4 4 4 4 2 4 4 4 4 3 4 4 4 4 4 4 4 4 4 4 4 4 3 3 4 4 4 4 4 4 

68 4 4 4 4 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 

69 4 4 4 4 4 4 4 4 4 3 4 4 4 3 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 

70 3 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 

71 4 4 4 4 4 4 1 4 4 3 4 4 4 4 1 4 4 4 4 4 4 4 3 3 4 4 4 4 4 4 

72 4 4 4 4 4 4 4 4 4 3 4 4 4 3 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 

73 4 4 4 4 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 

74 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 3 3 4 1 4 4 4 4 

75 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 

76 4 4 4 4 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 4 4 3 3 4 4 4 4 4 4 

77 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 

78 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 3 3 4 4 4 4 4 4 

79 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 4 

80 4 4 4 4 4 4 4 4 4 3 4 4 4 3 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 

81 3 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 3 3 4 4 4 4 4 4 

82 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 

83 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 3 3 4 4 4 4 4 4 
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No. 
Kepercayaan Kemudahan 

Minat 

Menggunakan 
Keputusan Pembelian 

1 2 3 4 5 6 7 8 1 2 3 4 5 6 7 8 1 2 3 4 1 2 3 4 5 6 7 8 9 10 

84 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 

85 4 4 4 4 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 4 4 3 3 4 4 4 4 4 4 

86 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 4 4 4 4 4 4 3 3 4 4 4 4 4 4 

87 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 4 4 4 4 4 4 4 3 4 4 4 4 3 4 

88 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 3 3 4 4 4 4 4 4 

89 4 4 4 4 4 4 4 4 4 3 4 4 4 3 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 

90 4 4 4 4 4 4 1 4 4 4 4 1 4 4 4 4 4 4 4 4 4 4 3 3 4 4 4 4 4 4 

91 3 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 

92 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 

93 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 3 3 4 4 4 4 4 4 

94 4 4 4 4 4 4 4 4 4 3 4 4 2 3 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 

95 3 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 

96 3 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 4 4 4 4 4 4 3 3 4 4 4 4 4 4 

97 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 3 3 4 4 4 4 4 4 

98 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 4 4 4 4 4 4 4 1 4 4 4 4 4 4 

99 4 4 4 4 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 4 4 3 3 4 4 4 4 4 4 

100 4 4 3 4 4 4 4 4 4 3 4 4 4 3 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 

101 4 4 4 3 4 4 5 4 4 3 4 4 4 4 4 4 4 4 4 4 4 4 3 3 4 4 4 4 4 4 

102 4 4 4 4 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 4 4 3 3 4 4 4 4 4 4 

103 3 4 4 4 4 4 4 4 4 3 4 4 4 3 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 

104 4 4 4 4 4 4 4 4 4 4 3 4 4 3 4 4 4 4 4 4 5 4 3 3 4 4 4 4 4 4 

105 4 4 4 4 4 4 4 4 4 3 4 4 4 3 4 4 4 4 4 4 5 4 3 3 4 5 4 4 4 4 

106 3 4 4 4 4 4 4 4 4 4 4 4 4 3 4 5 4 4 4 4 4 4 3 3 4 5 5 4 4 4 

107 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 1 4 4 4 4 4 4 

108 4 4 3 3 4 4 4 4 4 3 4 4 4 4 4 4 4 4 4 4 4 4 4 3 4 5 4 4 5 4 

109 4 4 4 4 4 4 4 4 4 4 5 5 4 3 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 

110 3 4 4 4 4 4 4 4 4 3 4 4 4 4 4 5 4 5 4 4 4 4 3 3 4 4 4 4 4 4 

111 4 4 4 4 4 4 4 4 4 3 5 4 5 4 4 5 5 5 4 3 4 4 4 3 4 5 5 4 4 4 

112 4 4 4 4 4 4 5 5 4 3 4 1 4 4 4 5 4 4 4 4 4 4 4 4 4 4 4 4 4 4 

113 4 4 4 4 4 4 4 4 5 4 5 4 4 4 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 

114 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 4 5 4 3 4 4 4 3 4 4 4 4 4 4 

115 3 4 4 4 4 4 4 4 4 4 4 4 5 4 4 5 4 4 4 4 4 4 4 3 4 4 4 4 4 4 

116 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 

117 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 

118 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 4 4 4 4 4 4 3 3 4 4 4 4 4 4 

119 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 

120 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 4 4 4 4 4 4 4 3 2 4 4 4 4 4 

121 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 3 4 5 4 4 4 4 

122 4 4 4 4 4 4 4 4 4 3 4 4 4 3 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 

123 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 

124 4 4 4 4 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 

125 4 4 4 4 4 4 5 5 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 

126 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 4 4 4 4 4 4 4 3 4 5 4 4 4 4 
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No. 
Kepercayaan Kemudahan 

Minat 

Menggunakan 
Keputusan Pembelian 

1 2 3 4 5 6 7 8 1 2 3 4 5 6 7 8 1 2 3 4 1 2 3 4 5 6 7 8 9 10 

127 4 5 4 4 4 4 4 5 5 3 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 2 

128 4 4 4 4 4 4 4 4 5 3 4 4 4 4 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 

129 4 5 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 3 3 4 5 4 4 4 4 

130 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 4 3 4 5 4 4 4 4 

131 4 5 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 5 4 4 4 4 4 4 4 4 4 

132 4 4 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 4 4 4 4 4 3 4 5 4 4 4 4 

133 4 5 4 3 4 4 4 4 4 3 4 4 4 4 4 4 4 4 4 4 4 4 4 3 4 5 5 4 4 4 

134 4 4 4 4 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 

135 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 5 5 4 5 4 4 4 4 3 4 4 4 4 4 4 

136 4 5 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 5 4 4 4 4 4 3 3 4 4 4 4 4 

137 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 4 4 4 4 4 4 3 3 4 5 4 4 4 4 

138 4 5 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 3 4 4 5 4 4 4 

139 4 4 5 4 4 4 4 4 4 4 4 4 4 3 3 4 4 4 5 4 4 4 3 3 4 4 4 4 4 4 

140 4 4 4 4 4 4 5 5 5 3 4 4 5 4 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 

141 4 4 4 3 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 5 4 4 4 3 

142 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 5 4 5 4 4 4 4 4 4 4 4 4 4 4 

143 4 4 4 4 4 4 4 4 5 3 4 4 5 4 4 4 4 4 4 4 4 4 4 3 4 5 5 4 4 4 

144 3 4 4 4 4 4 4 4 4 3 4 4 5 4 4 4 4 4 4 4 4 4 3 3 4 4 2 4 4 4 

145 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 5 4 4 4 4 4 4 4 3 4 4 4 4 4 4 

146 4 4 4 4 4 4 4 4 4 4 4 4 4 3 4 4 5 4 4 4 4 4 3 3 4 4 4 4 4 4 

147 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 5 4 4 4 4 4 4 4 3 4 5 4 4 4 4 

148 4 5 4 4 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 

149 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 5 4 5 5 4 4 4 3 3 4 4 4 4 4 4 

150 4 5 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 

151 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 5 4 4 4 4 4 4 3 3 4 4 4 4 4 4 

152 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 

153 4 4 4 4 3 4 4 4 4 4 4 4 4 3 4 5 4 4 4 4 4 4 4 3 4 4 4 4 4 4 

154 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 5 4 4 4 4 4 3 3 4 4 4 4 4 4 

155 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 

156 3 4 4 4 4 4 4 4 4 4 4 4 4 4 4 5 4 4 4 4 4 4 4 3 4 5 4 4 4 4 

157 4 4 4 4 4 4 4 5 4 3 4 4 4 4 4 4 5 4 4 4 4 4 4 3 4 4 4 4 4 4 

158 4 4 4 4 4 4 4 4 4 4 4 4 5 4 4 4 4 4 4 4 4 4 3 3 4 4 4 4 4 4 

159 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 5 4 4 4 4 4 4 4 3 4 4 4 4 4 4 

160 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 3 3 3 4 4 4 4 4 

161 4 4 4 4 4 4 4 4 4 3 4 4 4 3 4 5 4 4 4 4 4 4 4 3 4 5 4 4 4 4 

162 4 4 4 4 4 4 4 4 4 4 4 4 4 3 4 5 5 5 4 4 4 4 4 3 4 4 4 4 4 3 

163 4 4 4 4 4 4 4 4 4 4 4 4 4 4 3 5 4 5 4 4 4 4 4 4 4 4 4 4 4 4 

164 4 4 4 4 4 4 5 5 5 3 4 4 4 4 4 5 4 4 4 4 4 4 4 4 4 4 4 4 4 4 

165 4 5 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 

166 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 5 4 4 4 4 4 4 3 3 4 4 4 4 4 4 

167 4 4 4 4 4 4 4 4 4 4 5 4 4 4 4 5 4 4 4 4 4 4 4 3 4 4 4 4 4 4 

168 4 4 4 4 4 4 4 4 5 3 4 4 4 4 4 4 4 4 4 4 4 4 3 3 4 4 4 4 4 4 

169 4 5 4 4 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 
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No. 
Kepercayaan Kemudahan 

Minat 

Menggunakan 
Keputusan Pembelian 

1 2 3 4 5 6 7 8 1 2 3 4 5 6 7 8 1 2 3 4 1 2 3 4 5 6 7 8 9 10 

170 4 4 1 4 4 4 4 4 4 3 4 4 4 3 4 4 4 4 4 4 4 4 4 4 4 5 4 4 4 4 

171 4 4 4 4 4 5 4 4 4 3 4 4 4 4 4 5 4 4 4 4 4 4 4 3 4 4 4 4 4 4 

172 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 5 4 4 4 4 4 4 4 4 4 4 4 

173 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 4 4 4 4 4 4 3 3 4 4 4 4 2 4 

174 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 5 4 4 4 4 4 4 4 3 4 4 4 4 4 4 

175 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 4 4 4 4 4 4 3 3 4 4 4 4 2 4 

176 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 5 4 4 4 4 4 4 4 4 4 4 4 4 4 4 

177 4 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 4 4 3 4 4 4 3 4 4 4 4 4 4 

178 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 5 4 4 4 4 4 4 4 3 4 4 4 4 4 4 

179 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 3 3 4 4 4 4 4 4 

180 4 4 4 5 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 

181 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 3 3 4 4 4 4 4 4 

182 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 5 5 5 4 4 4 4 4 4 4 4 4 4 3 4 

183 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 4 4 4 4 4 4 3 3 4 4 4 4 4 4 

184 3 4 4 4 3 4 3 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 

185 5 4 4 4 4 4 4 4 5 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 

186 4 3 3 4 4 4 3 4 4 4 4 4 3 3 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 

187 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 5 4 4 4 4 4 4 4 3 4 4 4 4 4 4 

188 4 4 4 4 4 4 4 4 5 4 4 4 4 4 4 5 4 4 4 4 4 4 4 3 4 4 4 4 4 4 

189 4 4 4 4 4 4 4 4 4 3 5 4 4 3 4 5 4 4 4 4 4 4 4 3 4 4 4 4 4 4 

190 4 5 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 3 3 4 4 4 4 4 4 

191 4 4 4 4 4 4 4 4 4 4 4 4 4 4 5 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 

192 4 4 4 4 4 4 4 4 5 4 5 4 4 3 4 4 4 4 4 4 4 5 4 3 4 4 4 4 4 4 

193 4 4 4 4 4 2 4 4 4 3 4 4 4 4 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 

194 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 5 4 4 4 4 4 4 4 5 4 4 4 4 

195 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 

196 4 4 4 4 4 4 4 4 5 3 4 4 4 4 4 4 4 4 4 4 4 4 3 3 4 4 4 4 4 4 

197 4 4 4 4 4 4 4 4 4 4 2 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 

198 4 4 4 4 4 4 4 4 4 4 4 4 4 3 3 4 4 4 4 4 4 4 4 3 4 3 4 4 4 4 

199 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 5 4 4 4 4 4 4 4 4 4 4 4 4 4 4 

200 4 4 5 4 4 4 4 4 5 3 4 4 4 4 4 4 4 4 4 4 4 4 3 3 4 5 4 4 4 4 

201 4 4 4 5 4 4 4 4 4 4 4 4 4 4 4 5 5 4 4 4 4 4 4 3 4 4 4 4 4 4 

202 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 

203 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 

204 4 4 4 4 4 4 4 4 5 3 4 4 4 4 4 4 4 4 4 4 4 4 3 3 4 4 4 4 4 4 

205 4 4 4 4 4 4 4 4 4 4 2 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 

206 4 4 4 4 4 4 4 4 4 4 4 4 4 3 3 4 4 4 4 4 4 4 4 3 4 3 4 4 4 4 

207 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 5 4 4 4 4 4 4 4 4 4 4 4 4 4 4 

208 4 4 5 4 4 4 4 4 5 3 4 4 4 4 4 4 4 4 4 4 4 4 3 3 4 5 4 4 4 4 

209 4 4 4 5 4 4 4 4 4 4 4 4 4 4 4 5 5 4 4 4 4 4 4 3 4 4 4 4 4 4 

210 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 
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Lampiran 3 

Data Straightlining 

No. 
Data 

Straightlining 
No. 

Data 

Straightlining 
No. 

Data 

Straightlining 
No. 

Data 

Straightlining 

1 0 54 0.319841915 107 0.345745904 160 0.319841915 

2 0 55 0.253708132 108 0.4025779 161 0.4025779 

3 0.345745904 56 0.253708132 109 0.305128577 162 0.262612866 

4 0.379049022 57 0.262612866 110 0.345745904 163 0.365148372 

5 0.182574186 58 0.413840993 111 0.4025779 164 0.319841915 

6 0.461133037 59 0.305128577 112 0.449776445 165 0.365148372 

7 0.479463301 60 0.305128577 113 0.490132518 166 0.262612866 

8 0.668675135 61 0.182574186 114 0.547722558 167 0.628810225 

9 0.607425318 62 0.305128577 115 0.449776445 168 0.371390676 

10 0.413840993 63 0.253708132 116 0.319841915 169 0.182574186 

11 0.490132518 64 0.413840993 117 0.449776445 170 0.461133037 

12 0.498272879 65 0.182574186 118 0.571346464 171 0.262612866 

13 0.305128577 66 0.305128577 119 0.668675135 172 0.461133037 

14 0.547722558 67 0.345745904 120 0.319841915 173 0.182574186 

15 0.371390676 68 0.182574186 121 0.365148372 174 0.305128577 

16 0 69 0.319841915 122 0.371390676 175 0.319841915 

17 0.480660465 70 0.305128577 123 0.182574186 176 0.253708132 

18 0.568320777 71 0.319841915 124 0.253708132 177 0.262612866 

19 0.182574186 72 0 125 0.305128577 178 0.253708132 

20 0.449776445 73 0.345745904 126 0.182574186 179 0.413840993 

21 0.556053417 74 0.461133037 127 0.434172485 180 0.305128577 

22 0.490132518 75 0.253708132 128 0.262612866 181 0 

23 0.498272879 76 0.253708132 129 0.305128577 182 0.305128577 

24 0.430183067 77 0.253708132 130 0.253708132 183 0.253708132 

25 0 78 0.794376789 131 0.253708132 184 0.379049022 

26 0 79 0.305128577 132 0.253708132 185 0.319841915 

27 0.449776445 80 0.182574186 133 0.319841915 186 0.319841915 

28 0.305128577 81 0.5920935 134 0.525225731 187 0.413840993 

29 0.530668631 82 0.182574186 135 0.319841915 188 0.319841915 

30 0.664363839 83 0.305128577 136 0.371390676 189 0.182574186 

31 0.610257153 84 0.182574186 137 0.319841915 190 0.413840993 

32 0.52083046 85 0.253708132 138 0.253708132 191 0.434172485 

33 0.371390676 86 0.182574186 139 0.319841915 192 0.253708132 

34 0.413840993 87 0.253708132 140 0.454858826 193 0.182574186 

35 0.345745904 88 0.305128577 141 0.253708132 194 0.365148372 
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No. 
Data 

Straightlining 
No. 

Data 

Straightlining 
No. 

Data 

Straightlining 
No. 

Data 

Straightlining 

36 0.546672274 89 0.253708132 142 0.365148372 195 0.365148372 

37 0.547722558 90 0.253708132 143 0.371390676 196 0.345745904 

38 0.660894552 91 0.253708132 144 0.365148372 197 0.262612866 

39 0.507416263 92 0.305128577 145 0.319841915 198 0.454858826 

40 0 93 0.305128577 146 0.449776445 199 0.365148372 

41 0.365148372 94 0.305128577 147 0.449776445 200 0.182574186 

42 0.365148372 95 0.253708132 148 0.319841915 201 0.365148372 

43 0.253708132 96 0.253708132 149 0.319841915 202 0.365148372 

44 0.371390676 97 0.784915253 150 0.449776445 203 0.182574186 

45 0.262612866 98 0.253708132 151 0.530668631 204 0.371390676 

46 0.253708132 99 0.253708132 152 0.262612866 205 0.371390676 

47 0.434172485 100 0.253708132 153 0.365148372 206 0.319841915 

48 0.182574186 101 0.434172485 154 0.371390676 207 0.319841915 

49 0.253708132 102 0.253708132 155 0.262612866 208 0.305128577 

50 0.253708132 103 0.345745904 156 0.454858826 209 0.413840993 

51 0.253708132 104 0.253708132 157 0.262612866 210 0.454858826 

52 0.365148372 105 0.571346464 158 0.319841915   

53 0.305128577 106 0.305128577 159 0.253708132   
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Lampiran 4 

Data Outlier (n=202) 

Observations farthest from the centroid (Mahalanobis distance) (Group number 1) 

Observation number Mahalanobis d-squared p1 p2 

4 79.632 .000 .000 

196 77.358 .000 .000 

197 71.367 .000 .000 

21 65.822 .000 .000 

163 63.643 .000 .000 

199 60.858 .000 .000 

198 57.998 .000 .000 

20 57.868 .000 .000 

27 56.512 .000 .000 

80 55.331 .001 .000 

34 55.100 .001 .000 

128 53.410 .001 .000 

81 52.840 .001 .000 

123 52.278 .002 .000 

188 51.904 .002 .000 

13 50.307 .003 .000 

177 49.637 .003 .000 

166 49.398 .004 .000 

1 49.161 .004 .000 

85 48.285 .005 .000 

191 47.486 .006 .000 

124 47.383 .006 .000 

200 46.764 .007 .000 

179 46.642 .008 .000 

171 46.452 .008 .000 

14 44.511 .013 .000 

11 44.245 .014 .000 

168 44.209 .014 .000 

181 43.081 .019 .000 

10 43.022 .019 .000 

19 42.708 .021 .000 

12 41.885 .025 .000 

184 41.875 .025 .000 

154 41.800 .026 .000 

96 41.650 .027 .000 

193 41.616 .027 .000 
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Observation number Mahalanobis d-squared p1 p2 

165 41.324 .029 .000 

146 41.179 .030 .000 

164 41.154 .030 .000 

31 40.837 .032 .000 

185 40.673 .033 .000 

190 40.514 .035 .000 

180 40.394 .036 .000 

47 39.907 .040 .000 

182 37.937 .061 .000 

50 37.450 .068 .000 

115 36.691 .080 .000 

157 36.375 .085 .000 

110 36.200 .088 .000 

176 36.005 .092 .000 

133 35.988 .092 .000 

175 35.920 .093 .000 

183 35.603 .099 .000 

150 35.355 .104 .000 

32 35.109 .109 .000 

7 35.108 .109 .000 

77 34.819 .116 .000 

169 33.590 .146 .000 

172 33.497 .148 .000 

162 33.370 .152 .000 

147 33.291 .154 .000 

195 33.247 .155 .000 

15 33.059 .160 .000 

122 33.030 .161 .000 

173 32.792 .168 .000 

189 32.574 .175 .000 

152 32.351 .182 .000 

201 31.887 .197 .000 

160 31.606 .206 .000 

6 30.991 .229 .000 

178 30.714 .239 .000 

153 30.625 .243 .000 

135 30.294 .256 .001 

141 30.294 .256 .000 

143 30.294 .256 .000 

28 30.253 .257 .000 
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Observation number Mahalanobis d-squared p1 p2 

72 30.115 .263 .000 

202 30.032 .266 .000 

111 29.653 .282 .001 

112 29.640 .283 .000 

16 29.580 .285 .000 

174 29.432 .292 .000 

8 29.151 .304 .001 

52 28.321 .343 .018 

58 27.826 .367 .066 

137 27.743 .371 .064 

145 27.743 .371 .048 

130 27.462 .385 .082 

187 27.437 .387 .068 

134 27.406 .388 .056 

186 27.320 .393 .054 

88 26.693 .426 .215 

104 26.047 .461 .529 

167 25.306 .502 .865 

121 25.303 .502 .833 

41 24.875 .526 .935 

97 24.051 .573 .997 

17 24.031 .574 .996 

56 23.334 .614 1.000 

3 23.288 .617 1.000 
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Lampiran 5 

Data Outlier (n=191) 

Observations farthest from the centroid (Mahalanobis distance) (Group number 1) 

Observation number Mahalanobis d-squared p1 p2 

181 76.916 .000 .000 

117 57.203 .000 .001 

122 55.969 .000 .000 

159 54.484 .001 .000 

75 54.045 .001 .000 

12 53.226 .001 .000 

79 52.581 .001 .000 

189 51.606 .001 .000 

170 50.401 .002 .000 

1 48.920 .003 .000 

161 48.564 .003 .000 

10 48.252 .003 .000 

164 48.172 .004 .000 

172 47.300 .005 .000 

118 47.024 .005 .000 

184 46.934 .005 .000 

13 46.145 .006 .000 

168 45.914 .007 .000 

157 45.108 .008 .000 

178 44.881 .009 .000 

148 44.598 .009 .000 

90 44.337 .010 .000 

18 44.272 .010 .000 

158 44.132 .010 .000 

173 43.404 .013 .000 

174 42.989 .014 .000 

11 42.533 .016 .000 

177 42.148 .017 .000 

140 41.563 .020 .000 

186 41.481 .020 .000 

42 40.313 .027 .000 

183 40.151 .028 .000 

182 39.931 .030 .000 

188 39.649 .032 .000 

175 39.388 .034 .000 

27 39.299 .034 .000 
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Observation number Mahalanobis d-squared p1 p2 

104 39.288 .034 .000 

169 39.183 .035 .000 

176 38.909 .038 .000 

151 37.553 .051 .000 

190 37.513 .052 .000 

144 37.157 .056 .000 

146 36.953 .058 .000 

116 36.875 .059 .000 

6 36.799 .060 .000 

72 36.787 .060 .000 

28 36.325 .067 .000 

109 36.156 .069 .000 

14 34.959 .089 .000 

165 34.934 .089 .000 

141 34.911 .090 .000 

162 34.774 .092 .000 

9 34.699 .094 .000 

106 34.638 .095 .000 

179 34.536 .097 .000 

166 34.393 .100 .000 

156 33.669 .115 .000 

127 32.289 .150 .000 

147 32.227 .152 .000 

105 32.024 .157 .000 

24 31.726 .166 .000 

5 31.688 .167 .000 

45 31.688 .167 .000 

7 31.353 .178 .000 

154 31.084 .186 .000 

47 30.741 .198 .000 

167 30.575 .203 .000 

180 30.272 .214 .000 

82 29.949 .226 .000 

171 29.600 .240 .000 

129 29.443 .246 .000 

135 29.443 .246 .000 

137 29.443 .246 .000 

128 29.047 .262 .000 

53 29.021 .263 .000 

15 28.569 .282 .000 
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Observation number Mahalanobis d-squared p1 p2 

67 27.927 .311 .004 

124 27.520 .330 .014 

150 27.415 .335 .015 

98 27.322 .340 .014 

131 26.871 .362 .046 

139 26.871 .362 .033 

163 26.732 .369 .038 

160 26.283 .393 .104 

91 26.251 .394 .087 

36 25.711 .423 .246 

115 25.602 .429 .253 

95 25.302 .446 .363 

185 24.996 .463 .491 

77 24.806 .473 .551 

136 24.573 .487 .637 

30 24.534 .489 .605 

121 24.190 .508 .748 

16 23.912 .524 .833 

145 23.899 .525 .800 

3 23.660 .539 .861 

51 22.646 .598 .995 

21 22.477 .608 .997 

71 22.457 .609 .996 

17 22.360 .615 .996 
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Lampiran 6 

Data Outlier (n=185) 

Observations farthest from the centroid (Mahalanobis distance) (Group number 1) 

Observation number Mahalanobis d-squared p1 p2 

10 55.560 .000 .074 

115 54.676 .001 .005 

77 52.107 .001 .001 

183 52.086 .001 .000 

159 51.226 .002 .000 

173 50.994 .002 .000 

165 50.935 .002 .000 

178 49.443 .002 .000 

1 49.382 .003 .000 

12 48.816 .003 .000 

156 48.289 .003 .000 

167 48.202 .004 .000 

153 47.334 .004 .000 

163 46.916 .005 .000 

88 46.112 .006 .000 

11 45.889 .007 .000 

172 45.668 .007 .000 

168 45.124 .008 .000 

144 44.896 .009 .000 

26 44.379 .010 .000 

169 44.279 .010 .000 

17 44.181 .010 .000 

154 43.680 .012 .000 

176 43.559 .012 .000 

136 43.366 .013 .000 

180 42.182 .017 .000 

102 42.181 .017 .000 

182 41.726 .019 .000 

160 40.926 .023 .000 

171 40.838 .024 .000 

170 40.792 .024 .000 

177 40.697 .025 .000 

41 40.428 .026 .000 

147 39.974 .029 .000 

164 39.964 .029 .000 

27 39.337 .034 .000 
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Observation number Mahalanobis d-squared p1 p2 

107 38.829 .038 .000 

114 38.437 .042 .000 

184 38.366 .043 .000 

140 38.043 .046 .000 

71 37.659 .050 .000 

9 37.508 .052 .000 

161 37.383 .053 .000 

13 37.215 .055 .000 

157 37.214 .055 .000 

6 37.171 .056 .000 

137 36.684 .062 .000 

23 36.355 .066 .000 

142 36.292 .067 .000 

174 36.103 .070 .000 

104 35.721 .076 .000 

152 35.450 .080 .000 

7 33.224 .126 .000 

162 33.052 .130 .000 

5 32.751 .137 .000 

44 32.751 .137 .000 

143 32.596 .141 .000 

150 32.484 .144 .000 

123 32.337 .148 .000 

103 32.249 .151 .000 

175 32.175 .153 .000 

46 30.910 .192 .000 

124 30.590 .203 .000 

89 30.416 .209 .000 

80 30.309 .213 .000 

125 29.819 .231 .000 

131 29.819 .231 .000 

133 29.819 .231 .000 

166 29.415 .247 .000 

146 29.054 .262 .000 

120 29.011 .263 .000 

52 28.972 .265 .000 

66 28.873 .269 .000 

96 28.767 .274 .000 

29 28.537 .284 .000 

14 28.436 .288 .000 
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Observation number Mahalanobis d-squared p1 p2 

75 28.427 .289 .000 

93 28.174 .300 .000 

155 28.029 .307 .000 

35 27.862 .314 .000 

158 27.353 .338 .003 

127 26.597 .376 .037 

135 26.597 .376 .026 

113 26.468 .383 .029 

132 25.545 .432 .250 

3 25.192 .452 .386 

78 25.149 .454 .356 

179 25.044 .460 .360 

118 24.771 .475 .466 

15 24.577 .486 .526 

141 24.008 .519 .791 

181 23.950 .522 .775 

16 23.130 .570 .972 

50 22.830 .588 .988 

67 22.758 .592 .987 

70 22.757 .592 .981 

20 22.661 .597 .982 

122 22.608 .600 .979 

185 22.137 .628 .996 

82 21.936 .639 .998 
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Lampiran 7 

Data Outlier (n=183) 

Observations farthest from the centroid (Mahalanobis distance) (Group number 1) 

Observation number Mahalanobis d-squared p1 p2 

181 51.994 .001 .134 

157 51.609 .001 .012 

76 51.235 .001 .001 

163 50.798 .001 .000 

171 50.697 .001 .000 

176 49.128 .002 .000 

11 48.811 .002 .000 

87 48.532 .002 .000 

165 47.829 .003 .000 

154 47.737 .003 .000 

175 47.226 .003 .000 

151 45.905 .005 .000 

10 45.357 .005 .000 

170 44.999 .006 .000 

142 44.540 .007 .000 

25 44.503 .007 .000 

167 44.496 .007 .000 

161 44.165 .007 .000 

166 43.894 .008 .000 

174 43.150 .010 .000 

152 42.831 .010 .000 

134 42.129 .012 .000 

26 41.696 .014 .000 

169 41.322 .015 .000 

158 40.922 .017 .000 

16 40.816 .017 .000 

168 40.406 .019 .000 

70 40.387 .019 .000 

1 39.971 .022 .000 

178 39.212 .026 .000 

22 38.899 .028 .000 

106 38.828 .028 .000 

113 38.396 .032 .000 

162 38.219 .033 .000 

103 38.172 .033 .000 

9 37.970 .035 .000 
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Observation number Mahalanobis d-squared p1 p2 

138 37.928 .035 .000 

180 37.589 .038 .000 

12 37.588 .038 .000 

6 37.055 .043 .000 

135 36.782 .046 .000 

140 36.538 .049 .000 

182 36.380 .050 .000 

150 35.726 .058 .000 

101 35.115 .067 .000 

172 35.030 .068 .000 

40 34.375 .078 .000 

160 33.740 .089 .000 

155 33.629 .091 .000 

145 33.211 .100 .000 

7 32.964 .105 .000 

159 32.798 .108 .000 

5 32.730 .110 .000 

43 32.730 .110 .000 

121 32.107 .124 .000 

102 32.078 .125 .000 

173 32.017 .127 .000 

148 31.706 .134 .000 

141 31.267 .146 .000 

79 31.095 .151 .000 

144 30.878 .157 .000 

45 30.748 .161 .000 

122 30.452 .170 .000 

88 30.251 .177 .000 

123 29.764 .193 .000 

129 29.764 .193 .000 

131 29.764 .193 .000 

95 29.351 .207 .000 

13 29.139 .215 .000 

92 28.958 .222 .000 

164 28.864 .225 .000 

28 28.656 .233 .000 

74 28.555 .237 .000 

156 28.260 .249 .000 

65 27.722 .272 .000 

153 27.609 .277 .000 
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Observation number Mahalanobis d-squared p1 p2 

51 27.432 .285 .000 

112 26.483 .329 .004 

125 25.975 .354 .018 

133 25.975 .354 .013 

34 25.505 .379 .045 

130 25.367 .386 .050 

177 25.164 .397 .069 

179 24.676 .424 .185 

139 23.878 .469 .573 

77 23.773 .475 .579 

15 23.430 .495 .723 

116 23.363 .498 .709 

120 22.934 .524 .861 

183 22.661 .540 .916 

118 22.472 .551 .938 

14 21.946 .582 .988 

66 21.942 .583 .983 

69 21.831 .589 .984 

49 21.721 .596 .985 

143 21.592 .604 .988 

127 21.505 .609 .987 

41 21.440 .613 .986 

99 21.260 .623 .991 

19 20.714 .656 .999 
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Lampiran 8 

Data Outlier (n=172) 

Observations farthest from the centroid (Mahalanobis distance) (Group number 1) 

Observation number Mahalanobis d-squared p1 p2 

10 50.604 .001 .185 

148 49.764 .002 .029 

156 49.063 .002 .004 

159 49.009 .002 .000 

131 48.403 .002 .000 

69 47.793 .003 .000 

139 47.532 .003 .000 

24 46.400 .004 .000 

160 46.223 .004 .000 

163 45.739 .005 .000 

149 45.605 .005 .000 

161 45.351 .005 .000 

103 44.688 .006 .000 

25 44.006 .008 .000 

15 43.754 .008 .000 

162 43.533 .009 .000 

11 43.425 .009 .000 

171 43.423 .009 .000 

166 42.923 .010 .000 

153 42.458 .011 .000 

9 41.773 .014 .000 

157 41.641 .014 .000 

168 40.522 .019 .000 

1 40.275 .020 .000 

147 39.802 .022 .000 

110 39.425 .025 .000 

154 39.323 .025 .000 

135 39.123 .027 .000 

21 39.024 .027 .000 

100 38.865 .028 .000 

6 38.620 .030 .000 

170 38.187 .033 .000 

85 38.083 .034 .000 

132 37.825 .036 .000 

7 37.677 .037 .000 

98 37.058 .043 .000 
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Observation number Mahalanobis d-squared p1 p2 

137 37.028 .043 .000 

150 36.592 .048 .000 

165 36.201 .052 .000 

27 36.168 .053 .000 

118 36.016 .055 .000 

155 34.940 .069 .000 

145 34.890 .070 .000 

39 34.783 .072 .000 

5 34.585 .075 .000 

42 34.585 .075 .000 

164 34.557 .075 .000 

151 34.407 .078 .000 

92 33.612 .092 .000 

142 33.528 .093 .000 

99 32.523 .115 .000 

44 32.461 .116 .000 

141 32.418 .117 .000 

138 32.403 .117 .000 

158 31.422 .142 .000 

77 31.421 .142 .000 

120 31.354 .144 .000 

126 31.354 .144 .000 

128 31.354 .144 .000 

73 30.993 .154 .000 

89 30.549 .167 .000 

119 30.519 .168 .000 

50 30.056 .183 .000 

152 29.492 .202 .000 

12 28.947 .222 .000 

172 27.556 .279 .002 

109 27.296 .291 .003 

167 26.951 .307 .008 

64 26.911 .309 .006 

33 26.852 .311 .005 

127 26.185 .344 .035 

122 26.182 .344 .025 

130 26.182 .344 .017 

169 25.888 .359 .032 

146 25.164 .397 .166 

136 24.883 .412 .237 
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Observation number Mahalanobis d-squared p1 p2 

14 24.668 .424 .290 

115 24.394 .439 .381 

75 24.214 .449 .426 

113 24.132 .454 .414 

117 23.618 .484 .659 

40 23.285 .503 .778 

48 23.169 .510 .786 

140 23.138 .512 .754 

96 23.050 .517 .749 

65 23.017 .519 .716 

91 22.978 .521 .683 

68 22.913 .525 .665 

13 22.881 .527 .627 

82 22.608 .543 .725 

124 21.777 .593 .961 

49 21.538 .607 .977 

18 21.124 .631 .994 

108 21.040 .636 .994 

144 20.891 .645 .995 

2 20.849 .648 .994 

74 20.849 .648 .991 

80 20.849 .648 .986 

114 20.849 .648 .979 

29 20.669 .658 .985 
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Lampiran 9 

Data Outlier (n=168) 

Observations farthest from the centroid (Mahalanobis distance) (Group number 1) 

Observation number Mahalanobis d-squared p1 p2 

9 53.236 .001 .131 

147 51.329 .001 .025 

159 50.893 .002 .003 

23 50.353 .002 .000 

130 49.167 .003 .000 

151 48.786 .003 .000 

138 48.761 .003 .000 

157 48.439 .003 .000 

68 47.929 .004 .000 

162 46.856 .005 .000 

156 46.773 .005 .000 

102 46.093 .006 .000 

154 45.531 .007 .000 

10 45.341 .008 .000 

158 45.277 .008 .000 

24 44.954 .008 .000 

7 44.953 .008 .000 

14 44.749 .009 .000 

164 43.810 .011 .000 

167 43.790 .011 .000 

117 43.686 .012 .000 

146 43.674 .012 .000 

144 43.601 .012 .000 

41 43.158 .013 .000 

20 43.115 .014 .000 

84 42.971 .014 .000 

6 41.144 .022 .000 

152 40.821 .024 .000 

1 40.762 .024 .000 

134 40.600 .025 .000 

168 40.531 .026 .000 

99 39.648 .032 .000 

26 39.498 .033 .000 

109 39.477 .033 .000 

166 38.611 .040 .000 

131 38.582 .041 .000 



188 
 

 

Observation number Mahalanobis d-squared p1 p2 

97 38.332 .043 .000 

149 38.164 .045 .000 

136 37.631 .050 .000 

148 36.769 .061 .000 

161 36.553 .064 .000 

38 36.332 .067 .000 

5 36.042 .071 .000 

153 35.930 .073 .000 

141 35.735 .076 .000 

43 34.714 .093 .000 

160 34.453 .099 .000 

155 34.380 .100 .000 

76 34.316 .101 .000 

91 34.263 .102 .000 

98 33.841 .111 .000 

137 33.617 .116 .000 

63 33.611 .116 .000 

140 33.204 .126 .000 

119 31.876 .162 .000 

125 31.876 .162 .000 

127 31.876 .162 .000 

118 31.690 .167 .000 

108 31.688 .167 .000 

72 31.661 .168 .000 

49 31.585 .170 .000 

88 31.358 .177 .000 

163 31.261 .181 .000 

11 29.282 .252 .000 

32 29.041 .262 .000 

150 29.002 .264 .000 

135 28.197 .299 .004 

47 27.985 .309 .005 

121 27.570 .328 .015 

129 27.570 .328 .010 

145 27.498 .331 .008 

165 26.838 .364 .050 

126 26.705 .371 .053 

67 26.462 .383 .075 

74 25.678 .425 .313 

13 25.557 .432 .319 
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Observation number Mahalanobis d-squared p1 p2 

116 25.281 .447 .410 

114 25.168 .453 .414 

90 24.864 .470 .528 

112 23.998 .519 .885 

48 23.866 .527 .893 

139 23.845 .528 .869 

40 23.793 .531 .852 

81 23.626 .541 .874 

123 23.169 .568 .954 

64 23.139 .569 .943 

95 23.068 .574 .938 

39 22.988 .578 .934 

12 22.856 .586 .940 

78 22.780 .590 .935 

58 22.719 .594 .927 

87 22.175 .626 .984 

17 21.657 .655 .998 

70 21.487 .665 .998 

28 21.328 .674 .999 

2 21.054 .690 1.000 

73 21.054 .690 .999 

79 21.054 .690 .999 

113 21.054 .690 .998 

107 21.047 .690 .996 

 


