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LAMPIRAN 1
Kuesioner Penelitian

Kepada Yth. Bapak/Ibu/Saudara/I

Dengan hormat,

Perkenalkan saya Assyifa Latansa Algeafary, mahasiswa Manajemen
Universitas Binaniaga Indonesia. Demi tercapainya penelitian ini, maka penyusun
mohon kesediaan dari Bapak/lbu/Saudara/l untuk dapat mengisi kuesioner atau
daftar pertanyaan/pernyataan dengan judul penelitian “Pengaruh Kualitas
Produk, Harga Dan Promosi Terhadap Keputusan Pembelian Produk Nutri
Cake Di Kota Bogor”. Penyusunan skripsi dibuat dalam rangka memenuhi syarat
menyelesaikan pendidikan (S1).

Untuk itu diharapkan kesediaan kepada responden dapat memberikan
jawaban yang sebenar-benarnya demi membantu penelitian ini. Atas kesediannya

saya ucapkan terima kasih, semoga penelitian ini bermanfaat bagi kita semua.

Hormat Saya,

(Assyifa Latansa Algeafary)
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Profil Responden

Mohon tandai jawaban menurut anda tepat pada tiap pertanyaan berikut ini

pada kotak yang tersedia.

. Nama P

. Jenis kelamin

1) Laki-Laki O 2) Perempuan O

. Usia

1) 18 - 25 tahun O 2) 26 - 40 tahun O 3) 41 - 50 tahun O

4) >50 tahun O

. Pekerjaan

1) Belum / tidak bekerja O 2) Pelajar / mahasiswa O 3) Karyawan swasta O

4) Wiraswasta O 5) PNS / pegawai pemerintahan O

Petunjuk Pengisian :

Untuk pertanyaan/ pernyataan di bawah ini pilihlah salah satu jawaban yang

menurut Bapak/lbu/Saudara paling tepat dengan tanda centang (v') pada pilihan

jawaban yang tersedia sesuai dengan pendapat Bapak/Ibu. Setiap pernyataan hanya

membutuhkan satu jawaban, dengan skala penilaian :

1. Sangat Tidak Setuju (STS) 4. Setuju (S)
2. Tidak Setuju (TS) 5. Sangat Setuju (SS)
3. Netral/Ragu-Ragu (N)
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NO.

PERNYATAAN

NILAI
SS| S| N|[TS| STS
G @ @] @

Bagaimana pendapat Bapak/Ibu mengenai pernyataan berikut ini :

Indikator : Kinerja (Performance)

Produk Nutri Cake dapat disajikan dalam

1
acara besar.
2 | Produk Nutri Cake sangat Enak.
3 Masa Expired Date produk Nutri Cake
cukup lama.
1. Indikator : Keandalan (Reliability)
Aroma dari produk Nutri Cake lebih kuat
4 . : o
dibanding produk sejenis lainnya.
Rasa dari produk Nutri Cake lebih enak
5 . : o
dibanding produk sejenis lainnya.
6 Tekstur dari produk Nutri Cake lebih
lembut dibanding produk sejenis lainnya.
I11. Indikator : Fitur (Feature)
. Produk Nutri Cake sangat mudah untuk
dimasak.
Terdapat banyak gizi didalam satu bungkus
8 .
Nutri Cake.
9 Terdapat saran penyajian pada kemasan
Nutri Cake.
IV. Indikator : Kesesuaian (Conformance
Tampilan dalam kemasan sesuai dengan isi
10
produk.
11 Rasa yang bervariatif untuk menyesuaikan

konsumen.
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Informasi yang dipaparkan sesuai dengan
12
produk.
HARGA
NO. PERNYATAAN NILAI
SS| S | N |TS|STS
G) @A OO Q)

Bagaimana pendapat Bapak/Ibu mengenai pernyataan berikut ini :

Indikator : Keterjangkauan Harga

Saya cenderung sering membeli produk Nutri

1 ..
Cake karena harganya yang kompetitif.

2 | Harga produk Nutri Cake sangat terjangkau

3 | Harga bervariasi disetiap toko.

1 Indikator : Kesesuaian Harga Dengan Kualitas Produk

4 Harga yang ditawarkan sebanding dengan
kualitasnya.

5 Saya merasa puas membeli produk Nutri Cake
dengan harga yang ditawarkan.

6 Saya lebih cenderung memilih produk Nutri
Cake karena harga sesusai dengan kualitas

I11.  Indikator : Daya Saing Harga

. Saya merasa harga produk Nutri Cake lebih
terjangkau.

3 Harga yang ditawarkan lebih tinggi dibanding
kompetitor sejenis.
Menurut saya harga produk Nutri Cake

9 .
cenderung lebih mahal.

V.

Indikator : Kesesuaian Harga Dengan Manfaat




103

NO. PERNYATAAN NILAI
SS| S | N|TS|STS
ORCORCORNGNNEY
Banyak sekali manfaat yang dapat dirasakan
10 . .
sebanding dengan harga yang ditawarkan.
1 Produk Nutri Cake memberikan penawaran
harga sesuai dengan manfaatnya.
12 Harga yang ditawarkan sangat terjangkau
karena tepat sasaran.
PROMOSI
NO. PERNYATAAN NILAI
SS| S| N|TS|STS
ORCORCORNGNNEY

Bagaimana pendapat Bapak/Ibu mengenai pernyataan berikut ini :

Indikator : Jangkauan Promosi

Promosi yang sering dilakukan biasanya

! hampir di seluruh gerai minimarket

) Promosi yang berlaku mencakup ke seluruh
Indonesia

3 Produk Nutri Cake biasanya menawarkan
promosi potongan harga

1. Indikator : Kualitas Promosi

Promosi beli 2 gratis 1 membuat saya lebih

4 . .
tertarik untuk melakukan pembelian

5 Promosi potongan harga dapat menarik banyak

pelanggan baru
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Promosi gratis hadiah tertentu biasanya lebih

0 menarik minat konsumen
I11.  Indikator : Kuantitas Promosi

Saya mendapatkan harga terbaik ketika

7 | melakukan pembelian dalam jumlah banyak di
official store Nutri Cake.

g Besarnya potongan harga yang di tawarkan
membuat saya lebih tertarik

9 Banyaknya gift item yang di tawarkan

membuat saya lebih tertarik

V. Indikator : Waktu Promosi

10

Saya biasanya melakukan pembelian produk
Nutri Cake pada saat weekend karena biasanya
ada promosi.

11

Saya merasa di akhir bulan waktu yang tepat
melakukan pembelian produk Nutri Cake.

12

Saya merasa lebih senang berbelanja melalui
official marketplace Nutri Cake karena setiap
hari pasti ada promosi yang berlangsung.

Indikator : Ketepatan Sasaran Promosi

13

Saya merasa tertarik terhadap produk Nutri
Cake dengan adanya promosi gratis produk
nutrijell.

14

Saya merasa senang mendapat informasi
promosi melalui media sosial official Nutri
Cake.

15

Saya merasa lebih puas membeli produk Nutri
Cake disaat diskon.
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NO.

PERNYATAAN

NILAI
SS| S| N|TS| STS
G @ @ @

Bagaimana pendapat Bapak/Ibu mengenai pernyataan berikut ini :

Indikator : Pemilihan Produk (Product Choice)

Menurut saya melihat kebutuhan suatu
produk  sebelum  membeli  dengan

1 . . . .
memperhatikan kualitas produk itu sendiri
sangatlah penting.

Dari beberapa pilihan produk yang ada,

2 | saya lebih memilih untuk membeli produk
Nutri Cake.

3 Saya merasa puas membeli produk Nutri
Cake.

1. Indikator : Pemilihan Merek (Brand Choice)

4 | Kepopuleran merek mempengaruhi saya
dalam melakukan pembelian.

5 | Kepercayaan terhadap suatu merk menjadi
alasan untuk melakukan pembelian.

6 | Merek Nutri Cake yang biasanya menjadi
pilihan dalam melakukan pembelian produk
instan cake.

I11.  Indikator : Waktu Pembelian (Purchase Timing
Saya lebih suka melakukan pembelian pada

7 .
saat dibutuhkan.

g Saya cenderung setiap bulan melakulan
pembelin produk Nutri Cake.

9 Saya lebih memilih hari tertentu dalam

melakukan pembelian produk Nutri Cake.
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Indikator : Jumlah Pembelian (Purchase Amount)

Saya merasa penting membeli suatu produk

V.

Saya akan membeli banyak produk dalam

Saya hanya akan membeli sesuai dengan
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LAMPIRAN 2

Tabulasi Data

A. Variabel Kualitas Produk (X1)

Pernyataan Tabulasi Kualitas Produk

TO
TAL

71

58
62

68
72
59
56
64
54
51

58
60
71

54
69
59
60
62
54
62
61

60
57
57
57
60
64
61

71

X1
12

X1
11

X1.
10

X1.9

X1.8

X1.7

X1.6

X1.5

X1.4

X1.3

X1.2

X1.1

No

10
11
12
13

14
15
16
17
18
19
20
21

22
23

24
25

26
27
28
29




107

Pernyataan Tabulasi Kualitas Produk

TO0
TAL
60

61

56
67
62
55
65
57

55
58

62

65
57
65
57
59
61

69
59
58
57
59
53
60
64
67
61

64
60
57

61

61

61

64
57
56
54
57
56
61

57
62
57
55
56
63
54
71

58
62
68

X1
12

X1
A1

X1.
10

X1.9

X1.8

X1.7

X1.6

X1.5

X1.4

X1.3

X1.2

X1.1

No

30
31

32
33

34
35
36
37
38
39
40

41

42

43

44
45

46

47

48

49

50
51

52
53

54
55
56
57
58
59
60
61

62

63

64
65

66
67

68
69
70
71

72

73

74
75

76
77
78
79
80
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Pernyataan Tabulasi Kualitas Produk

TO0
TAL
72
59
56
64
54
51

58
60
71

54
69
59
60
62

54
62

61

60
57

57
57
60
64
61

71

60
61

56
67
62

55
65

57

55
58
62
65
57
65
57
59
61

69
59
58
57
59
53
60
64
67

X1
12

X1
A1

X1.
10

X1.9

X1.8

X1.7

X1.6

X1.5

X1.4

X1.3

X1.2

X1.1

No

81

82

83

84
85

86
87

88
89
90
91

92

93

94
95

96
97

98
99
100
101
102
103
104
105
106
107
108
109
110
111
112
113
114
115
116
117
118
119
120
121
122
123
124
125
126
127
128
129
130
131
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Pernyataan Tabulasi Kualitas Produk

TO0
TAL
61

64
60
57
61

61

61

64
57

56
54
57
56
61

57
62

57

55
56
63
54
71

58
62

68
72
59
56
64
54
51

58
60
71

54
69
59
60
62
54
62

61

60
57
57
57
60
64
61

71

60

X1
12

X1
A1

X1.
10

X1.9

X1.8

X1.7

X1.6

X1.5

X1.4

X1.3

X1.2

X1.1

No

132
133
134
135
136
137
138
139
140
141
142
143
144
145
146
147
148
149
150
151
152
153
154
155
156
157
158
159
160
161
162
163
164
165
166
167
168
169
170
171
172
173
174
175
176
177
178
179
180
181
182
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Pernyataan Tabulasi Kualitas Produk

TO0
TAL
61

56
67
62
55
65
57
55
58
62
65
57
65
57

59
61

69
59
58
57
59
53
60
64
67

61

64
60
57
61

61

61

64
57
56
54
57
56
61

57
62

57
55
56
63
54
71

58
62
68
72

X1
12

X1
A1

X1.
10

X1.9

X1.8

X1.7

X1.6

X1.5

X1.4

X1.3

X1.2

X1.1

No

183
184
185
186
187
188
189
190
191
192
193
194
195
196
197
198
199
200
201
202
203

204
205

206
207

208
209

210
211
212
213

214
215

216
217

218
219

220
221
222
223

224
225

226
227

228
229

230
231
232
233
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Pernyataan Tabulasi Kualitas Produk

TO0
TAL
59
56
64
54
51

58
60
71

54
69
59
60
62
54
62
61

60
57
57

57
60
64
61

71

60
61

56
67
62
55
65
57

55
58

62

65
57
65

57
59

61

69
59
58
57
59
53
60
64
67
61

X1
12

X1
A1

X1.
10

X1.9

X1.8

X1.7

X1.6

X1.5

X1.4

X1.3

X1.2

X1.1

No

234
235
236
237
238
239
240
241
242
243

244
245

246
247

248
249

250
251
252
253

254
255

256
257

258
259

260
261
262
263

264
265

266
267

268
269

270
271
272
273

274
275

276
277

278
279

280
281
282
283

284
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Pernyataan Tabulasi Kualitas Produk

TO0
TAL
64
60
57
61

61

61

64
57

56
54

57

56
61

57

62
57

55
56
63
54
71

58
62
68
72
59
56
64
54
51

58
60
71

54
69
59
60
62

54
62

61

60
57
57
57
60
64
61

71

60
61

X1
12

X1
A1

X1.
10

X1.9

X1.8

X1.7

X1.6

X1.5

X1.4

X1.3

X1.2

X1.1

No

285
286
287
288
289
290
291
292
293

294
295

296
297

298
299

300
301
302
303

304
305

306
307

308
309

310
311
312
313

314
315

316
317

318
319

320
321
322
323

324
325

326
327

328
329

330
331
332
333

334
335
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Pernyataan Tabulasi Kualitas Produk

TO0
TAL
56
67
62
55
65
57
55
58
62

65
57

65
57
59

1784

X1
12

151

X1
A1

157

X1.
10

146

X1.9

146

X1.8

146

X1.7

148

X1.6

145

X1.5

145

X1.4

146

X1.3

150

X1.2

154

X1.1

146

No

336
337
338
339
340
341
342
343

344
345

346
347

348
349
TOTA

B. Variabel Harga (X2)

Pernyataan Tabulasi Harga

X2.

TO
TAL
71

73
75

67

62

55
65

57
55
58
62

56
63

75

69
59
60
62

68
62

61

60
69
57
57
60
64
74
71

69

X2.
12

X2.
11

X2.
10

X2.

X2.

X2.

X2.

X2.

X2.

X2.

X2.

No

10
11
12
13

14
15
16
17
18
19
20
21

22
23

24
25

26
27
28
29
30
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Pernyataan Tabulasi Harga

X2.

TO
TAL
73

75

67
62

55
65

57
55
58
64
65

57
65

71

69
73

75

67
62

55
65

57
55
58
62

61

64
60
57
61

61

71

69
73

75

67

62

55
65

57
55
58
62

56
63

54
71

58
62

68
72

59
56

X2.
12

X2.
11

X2.
10

X2.

X2.

X2.

X2.

X2.

X2.

X2.

X2.

No

31

32
33

34
35

36
37
38
39
40

41

42

43

44
45

46

47

48

49

50
51

52
53

54
55
56
57
58
59
60
61

62

63

64
65

66
67

68
69
70
71

72

73

74
75

76
77
78
79
80
81

82

83
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Pernyataan Tabulasi Harga

X2.

TO
TAL
64
54
51

71

69
73

75

67

62

55
65

57
69
73

75

67

62

55
65

57
55
58
62

56
63

67
62

55
65

57
55
58
62

65

57
69
73

75

67
62

55
65

57
55
58
62

56
63

61

64
60
57
61

X2.
12

X2.
11

X2.
10

X2.

X2.

X2.

X2.

X2.

X2.

X2.

X2.

No

84
85

86

87

88
89
90
91

92

93

94
95

96
97

98
99
100
101
102
103
104
105
106
107
108
109
110
111
112
113
114
115
116
117
118
119
120
121
122
123
124
125
126
127
128
129
130
131
132
133
134
135
136
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Pernyataan Tabulasi Harga

X2.

TO
TAL
61

61

64
57
56
54
69
73

75

67
62

55
65

57
55
58
62

56
63

68
72

59
56
64
54
51

58
60
71

54
69
59
60
62

54
62

61

60
57
57
57
60
64
61

71

60
61

56
67

62

55
65

57

X2.
12

X2.
11

X2.
10

X2.

X2.

X2.

X2.

X2.

X2.

X2.

X2.

No

137
138
139
140
141
142
143
144
145
146
147
148
149
150
151
152
153
154
155
156
157
158
159
160
161
162
163
164
165
166
167
168
169
170
171
172
173
174
175
176
177
178
179
180
181
182
183
184
185
186
187
188
189
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Pernyataan Tabulasi Harga

X2.

TO
TAL
55
58
62

65

57
65

57
59
61

69
59
58
57
59
53
60
69
73

75

67

62

55
65

57
55
58
62

56
63

57
56
61

57
62

57
55
56
63

54
71

58
62

68
72

59
56
64
54
51

58
60
71

54

X2.
12

X2.
11

X2.
10

X2.

X2.

X2.

X2.

X2.

X2.

X2.

X2.

No

190
191
192
193
194
195
196
197
198
199
200
201
202
203

204
205

206
207

208
209

210
211
212
213

214
215

216
217

218
219

220
221
222
223

224
225

226
227

228
229

230
231
232
233

234
235

236
237

238
239

240
241
242
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Pernyataan Tabulasi Harga

X2.

TO
TAL
69
59
60
62

54
62

61

60
57
57
57
60
64
61

69
73

75

67
62

55
65

57
55
65

66
65

57
62

65

57
59
61

69
59
58
57
59
53
60
64
67

65

66
65

57
62

61

61

64
57
65

66
65

X2.
12

X2.
11

X2.
10

X2.

X2.

X2.

X2.

X2.

X2.

X2.

X2.

No

243
244
245
246
247
248
249
250
251
252
253

254
255

256
257

258
259

260
261
262
263

264
265

266
267

268
269

270
271
272
273

274
275

276
277

278
279

280
281
282
283

284
285

286
287

288
289

290
291
292
293

294
295
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Pernyataan Tabulasi Harga

X2.

TO
TAL
57

62

57
62

57
55
56
63

54
71

58
62

68
72

59
56
64
54
51

58
60
71

54
65

66
65

57
62

62

61

60
57
57
57
60
64
61

71

60
61

56
67

62

65

66
65

57
62

62

65

66
65

57

X2.
12

X2.
11

X2.
10

X2.

X2.

X2.

X2.

X2.

X2.

X2.

X2.

No

296
297
298
299
300
301
302
303

304
305

306
307

308
309

310
311
312
313

314
315

316
317

318
319

320
321
322
323

324
325

326
327

328
329

330
331
332
333

334
335

336
337

338
339

340
341
342
343

344
345

346
347

348
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Pernyataan Tabulasi Harga

X2.

TO
TAL
62

1788
7

X2.
12

1546

X2.
11

1525

X2.
10

1490

X2.

144
0

X2.

145
7

X2.

145
4

X2.

144
1

148
6

X2.

141
4

X2.

146
9

X2.

158
5

X2.

158
0

No

349

TO
TAL

C. Variabel Promosi

Pernyataan Tabulasi Promosi

S 2|8|5|¥ |3k |R 8| 8|B|B| 8| 3| 3| B|R[X| 8L |v|X| 88| 8|R| 2|7 |8| 8| 8% | 5|2 8|5 |5 |L|”| 5|8
-

YH5444532543245354443454544425543544454445554
m5244555435454343234444444345554434354345444
m5445333354545554444543444543245144444344333
”5524425353544555444444345554434354345444545
m5555534423555455552344235554555553442355545
H5455544533335454555445333354545554453333545
M5445552442535354455524425353544555244253535
m5444532543245354443325432453544453254324535
“5344555544345453444555443454534455554434545
“5244555435454352445554354543524455543545435
R e R N I el R B I E R S I R IS E R E B A RSB E BRI E




121

Pernyataan Tabulasi Promosi

TOT
AL

66
71

73
84
72
70
71

70
65
69
77
81

71

79
69
69
73
76
74
76
71

67

66
66
69
75
67

75
68
64
68
77
64
86

67

74
80
87

72
68
78
65

63
67

73
85

64
84
68
72
74
66
75

15

14

13

12

10

Y.9

Y.8

Y.7

Y.6

Y4 | Y5

Y.3

Y.2

Y.l

No

44
45

46

47

48

49

50
51

52
53

54
55
56
57
58
59
60
61

62

63

64
65

66
67
68
69
70
71

72

73

74
75

76
77
78
79
80
81

82

83

84
85

86
87

88
89
90
91

92

93

94
95

96
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Pernyataan Tabulasi Promosi

5 2|r|x|8|B|8|R|R| R 8|8|R| 8| |k0| 5|0 |B|5| 5|0 |R|B|8|8|R| R 3[R R~ |”[ 8|8 R 8| 7| |8|8|R| e |X|L|R| 5| 8| 8| 8| |B| 1| 8|
-

Vnﬂ__54544425543544454445554534444554445325432453544434534
m I (S|T[NSO |F(OF ||| (TSN |F (DN ([T (DT O |F N |F(N|F(O|NOO|TF (|||
m N[ O|N[FT|N[HTF T[T TF[(OTF || NO[O N T |F (TN [T |F( N[OOI F (T DN |N[TF (N[OOI [(T |||
” S| F || O FT DT ||| (DN N TN N [[TFTINO|WN T[T (N[NNI [(O|N T ||| WO
m (N (FD||NMOF (TN OU(FLUMFITINOI(LIU(TFILIUIMTF|IT|INN|NW(WNT |||
“ (oo t(iFinonmonmonnuniFin|fFinmmnidgiFinononmonnounifFin|dfinmm(idiFinonomnmonmnit|t|ts|on
M N | N[O ||| N T |F|N|IDON|F|TF|(LIDIN T |F|N|D[ON|F|TF|(DIN|TF|SF|IN|LDN(DN|N ||
m NN |TF || (O[NNI NN ||| (O[NNI ||| (O[NNI NN (DN |TF|N|MN
m NNttt TFIINTIDIT(IDOT|F(IDLILINIT|IFMOTL|TIONIT T |TF(ITN TN T ||| N
“ NNttt N|TF | NN | (T[N N|TF ||| NN | (N[N |™NM
o) 78901234567890123456789012345678901234567890123456789
BRI E R IR R R RS R RIS RIS SR s S R R R R R
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Pernyataan Tabulasi Promosi

= V(OO INOINOIOIOIN[O|O|V|OININOINININOIO|OIRNINN|V|OINO(OINOINO(O|O|INN|NO[CO|[O|IRN|N[OO[PNIIN]|S
Vnﬂ__44254445325432453544434545444255435444544455545344445
m45552445554354543432344444443455544343543454445455534
m44454453333545455544445434445432451444443443333444244
”44355244253535445554444443455544343543454445455534254
m55355555344235554555523442355545555534423555455555344
“44454555445333354545554453333545455544533335454555445
M44354455524425353544555244253535445552442535354455524
m45454445325432453544433254324535444532543245354445325
m45353445555443454534445554434545344555544345453445555
m44352445554354543524455543545435244555435454352445554
o |9 INMISINOINRDNO(HANMIIFINIOINRDN|O|TH|NNIFINOINVDNO(HNDISIINOIN|V|DN|O| DN NFILNOINONO(HN
=N B e R e R e B ] R Rl e e ] ey pa oy faf v o) pand v Ry o et ] P e ] R e R s et e o] S i EH R T P RS
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Pernyataan Tabulasi Promosi

5 2|R|8|8|R (R |R|B|8|R| 2| R |k|R| G 8| 8|3 b|r| B B|B|R| 2 8|5|X| 8|6 | 8| B 2|8 |3| R X |%| 8| 2|~ [¥|r| 8|~ 7| R 8[2|B| % |0
-
Vnﬂ__54445325432453544434534442544453254324535444345454442
m niNfitsininunst|nn|n|dFn|tFONO|TF ||| (| |NTF|F (DD |F(OIN TN O|NO|T | (| (|||
m NN O FTIFTI(|INTF|FINLOOMON T T[T (T |F (T (TN NO NN |TFTD(T DN T |TF (T |F(W T[T ||
” NN T TS (NN O|N (T IDON T || (|| N|F (N[NNI (F SN T (| (| (| N (|| |0
m N TI|MTITFNONOINIIT(TF(F (T MO(LIINININM|T(TINOL|T(IIINN|T(TF(NO||N|WN
“ nononnuntTinfFinmumn|t(itsinfnononmmun | d(don|d|f|f(ndgnjummun|f|st(inomoonononun|dtnfdgnmun|t|tinfomoononon|n
M (N[O TN T NINONOOF NSOt |N(T SN O([(F (TN [TF (F(N|LO|N|WN
m St|nNFInonunF|F(TInONN|TFOIN TN OOITINOS(N|F(N|F(F|F (Nt NN DO F ||| N(D|F(O|N| |0
m I[N FO T (T |F (TN TN T || IO (NN N T |F (DN TN T DTN T (T[T N || WO
“ NN TN |F(FTIDILILITS|INL|F (LT OO IT (TN NT|FIDL|TF O T T ON TV |||
o NSO INRNO|HINN|IIT(N(OINO|D|O|A(NNFINOINO(DNO[HINN|IF|IN(OINRV|N|O|H | NMTNO|IN|O|D|(O|(H(N|MN| <N
2 8[]|8I8|]|R|S[F|R|RIRIR(R|R|R|R|R|SIRIR|IRIR|]|RIRQ| B kIR B 2| | 2 =] &|1R S| R 2|2 ¥ R3[| X R 2| k| | 8|1 2|8
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Pernyataan Tabulasi Promosi

5 2|r|8|R|r|8|8|R|BIR|R|B|R|e]e| 8|k |R|R R 3 |8|R| 8|X 8| R R R R |0 [R|R| 2 |”| 2| 8| 5| B|R N8|~ R 8| 8| 2 |8|8|R| 2|2
-
Yn55435444544455545344445544453254324535444345344425444
m Nttt (T[T N(F (NSO N|F (DTN (TOINNT | (| (| (||| |
m NN AT T T ||| T | |N T (TN N(O| NN |F (TN TF|FIN(DO(NNWNF(TFT|N(WN T (||| |0
” S|[OS (N | (|| (DD | NS O(N|F(IN NN (TN NN (NN T (|| (N[ |n|N| <
m (MmN IFILIMFITFINOU(LITFILIOMOTF TN (T T |TF || (O| ||
“ ([T |F(InnL|TITF(nomoonomonunsTnsnunmnit|Itsinmnmomm o dF|dgom| (I (n||un|ln
M NF|F N |F | F|N|DOO | F|F|IINF|F|IN|OIO|TF|F|(IN|F|F|IN|DONN TN |T (T[N ||
m NNt (SN N(N|FIINN|F (TN |N(D|F(O|NFNDOINTF|F(FINOINTON|TIINNIT|INOO|F (| (||| <
m N (DT |F(O|F(N|F(DMN T (T[T (TN (T[T N F (TN T[N |F (|| (O|N O N|T| <
“ NN (DT OTIVIT|NIN T (T[T MO |F(D|F(OINN|TF (TN T[T OO (TN (LN T |
o OIN | N|O(H NN FTIN|OIRNRDN(O(H NN (N[OOI (NN TINOIN|O(DNO[HINN|IF|N(OINR|DN|O|Hd | NS (N|O|N|0
2 5|5 2|0)%|%|<|&| 2| Q)€ | 8| & 8|K|R|R|R[R|R|R|R[R|R| 2|k %| & 2|k & 8|2 (% | B|R|R|&|R||]|&|R (8|8 R|9|8|5| 8|98
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Pernyataan Tabulasi Promosi

TOT
AL

87

68
68
76
69
64
70
74
82

66
78
72
74
72
69
71

73
72
69
70
69
74
70
73
77
73
73
63
82

71

67
77
72
68
72
75
76
70
74
72
79
231

50

15

15
17

14

15
33

13

15
08

12

14
52

15
33

10

15
08

Y.9

14
52

Y.8

15
52

Y.7

15
08

Y.6

15
17

15
33

Y4 | Y5

15
67

Y.3

20
04

Y.2

14
58

Y.l

15
08

No

309
310
311
312
313
314
315
316
317
318
319
320
321
322
323

324
325

326
327

328
329

330
331
332
333

334
335

336
337

338
339

340
341
342
343

344
345

346
347

348
349

TOT
AL

D. Variabel Keputusan Pembelian (Y)

Pernyataan Tabulasi Keputusan Pembelian

TOTA

86
67

Y.
12

10

Y.9

Y.8

Y.7

Y.6

Y.5

Y.4

Y.3

Y.2

Y.1

No
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Pernyataan Tabulasi Keputusan Pembelian

TOTA

74
80
87
72

68
78
65

63

67
73

85

64
84
68
72

74
66
75

73

74
68
69
66
73

78
71

86
69
73
68
82

75

67
79
68
67

67

75

79
67
80
66
71

73

84
72

70
71

70
65

69
77
81

Y.
12

10

Y.9

Y.8

Y.7

Y.6

Y.5

Y.4A

Y.3

Y.2

Y.1

No

10
11
12
13
14
15
16
17
18
19
20
21

22
23
24
25

26
27
28
29
30
31

32

33

34
35
36
37

38
39
40

41

42

43

44
45

46

47

48

49

50
51

52
53

54
55
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Pernyataan Tabulasi Keputusan Pembelian

TOTA

71

79
69
69
73

76
74
76
71

67
66
66
69
75

67

75

68
64
68
77
64
86
67

74
80
87
72

68
78

65

63

67
73

85

64
84
68
72

74
66
75

73

74
68
69
66
73

78
71

86
69
73

68

Y.
12

10

Y.9

Y.8

Y.7

Y.6

Y.5

Y.4A

Y.3

Y.2

Y.1

No

56
57
58
59
60
61

62

63

64
65

66
67
68
69
70
71

72

73

74
75

76
77
78
79
80
81

82

83

84
85

86
87
88
89
90
91

92

93

94
95

96
97

98
99
100
101
102
103
104
105
106
107
108
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Pernyataan Tabulasi Keputusan Pembelian

TOTA

82

75

67
79
68
67
67
75

79
67
80
66
71

73

84
72

70
71

70
65

69
77
81

71

79
69
69
73
76
74
76
71

67
66
66
69
75

67
75

68
64
68
77
64
86
67
74
80
87

72

68
78
65

Y.
12

10

Y.9

Y.8

Y.7

Y.6

Y.5

Y.4A

Y.3

Y.2

Y.1

No

109
110
111
112
113
114
115
116
117
118
119
120
121
122
123
124
125
126
127
128
129
130
131
132
133
134
135
136
137
138
139
140
141
142
143
144
145
146
147
148
149
150
151
152
153
154
155
156
157
158
159
160
161
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Pernyataan Tabulasi Keputusan Pembelian

TOTA

63

67
73

85

64
84
68
72

74
66
75

73

74
68
69
66
73

78
71

86
69
73
68
82

75

67
79
68
67

67

75

79
67
80
66
71

73

84
72

70
71

70
65

69
77
81

71

79
69
69
73

76
74

Y.
12

10

Y.9

Y.8

Y.7

Y.6

Y.5

Y.4A

Y.3

Y.2

Y.1

No

162
163
164
165
166
167
168
169
170
171
172
173
174
175
176
177
178
179
180
181
182
183
184
185
186
187
188
189
190
191
192
193
194
195
196
197
198
199
200
201
202
203

204
205

206
207

208
209

210
211
212
213

214
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Pernyataan Tabulasi Keputusan Pembelian

TOTA

76
71

67
66
66
69
75

67

75

68
64
68
77
64
86
67

74
80
87
68
68
76
69
64
70
74
82

66
78

72

74
72

69
71

73
72

69
70
69
74
75

73

80
73

75

66
82

71

67

77
72

68
70

Y.
12

10

Y.9

Y.8

Y.7

Y.6

Y.5

Y.4A

Y.3

Y.2

Y.1

No

215
216
217
218
219
220
221
222
223

224
225

226
227

228
229

230
231
232
233

234
235

236
237

238
239

240
241
242
243

244
245

246
247

248
249

250
251
252
253

254
255

256
257

258
259

260
261
262
263

264
265

266
267
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Pernyataan Tabulasi Keputusan Pembelian

TOTA

76
76
69
74
70
73

71

84
68
70
69
74
66
72

78
78
73

73

73

71

71

76
70
76
69
71

67

69
70

72

69
71

70
69
66
76
65

80
70
76
78
87

68
68
76
69
64
70
74
82

66
78
72

Y.
12

10

Y.9

Y.8

Y.7

Y.6

Y.5

Y.4A

Y.3

Y.2

Y.1

No

268
269
270
271
272
273

274
275

276
277

278
279

280
281
282
283

284
285

286
287

288
289

290
291
292
293

294
295

296
297

298
299

300
301
302
303

304
305

306
307

308
309

310
311
312
313

314
315

316
317

318
319

320
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Pernyataan Tabulasi Keputusan Pembelian
Y. Y. Y. TOTA
No Y.1 Y.2 Y3 Y.4 Y.5 Y.6 Y.7 Y.8 Y9 10 1 12 L
321 4 4 4 4 5 5 4 4 2 5 4 4 74
322 4 4 4 5 5 5 4 4 3 5 4 2 72
323 5 4 3 5 5 2 4 4 4 3 3 3 69
324 5 5 3 5 4 3 4 5 4 4 4 4 71
325 5 5 2 2 4 4 4 4 4 4 5 5 73
326 4 5 5 4 5 4 4 3 4 4 4 3 72
327 3 4 4 4 3 2 3 4 4 5 5 3 69
328 5 4 3 2 3 3 4 4 4 4 4 4 70
329 4 3 2 5 3 5 5 4 4 3 4 4 69
330 5 4 4 3 3 5 5 5 3 4 4 3 74
331 4 5 3 2 5 5 5 4 4 4 2 4 70
332 3 4 3 3 4 4 4 3 5 4 5 5 73
333 5 5 5 5 5 5 4 2 2 5 5 5 77
334 2 3 4 4 4 5 3 4 5 4 4 5 73
335 4 4 4 4 5 5 4 5 2 3 3 4 73
336 4 4 4 5 5 5 3 1 4 2 2 4 63
337 5 5 5 5 5 5 5 4 3 4 4 5 82
338 5 5 3 5 4 3 4 4 4 5 4 4 71
339 5 5 2 2 4 4 3 4 3 1 4 5 67
340 4 5 5 4 5 4 4 4 5 4 5 4 77
341 3 4 4 4 3 2 5 4 4 4 4 4 72
342 5 4 3 2 3 3 4 3 3 4 4 5 68
343 4 3 4 5 3 5 4 4 4 4 4 4 72
344 4 4 4 3 3 5 4 4 5 4 5 4 75
345 4 5 5 5 5 5 5 3 4 3 5 5 76
346 5 3 3 3 4 4 4 3 4 4 5 4 70
347 5 5 5 5 5 5 5 3 4 4 4 4 74
348 4 3 4 4 4 5 5 3 5 3 5 3 72
349 5 4 4 4 5 5 5 4 4 3 3 5 79
TOTA | 150 | 141 | 158 | 147 | 153 | 144 | 143 | 144 | 153 | 143 | 145 | 145 1771
9 1 4 5 4 5 9 0 4 3 4 3 1
LAMPIRAN 3
Uji Validitas
A. Variabel Kualitas Produk (X1)
Correlations
X01 X02 X03 X04 X05 X06 X07 X08 X09 X10 X11  X12 Y
X01 Pearson 1 .633" .079 .036 .104 .090 .090 .090 .438" .187 .034 .099 .424
Correlation
Sig. (2-tailed) .000 .677 .851 585 636 .636 .636 .016 .322 .860 .603 .005
N 30 30 30 30 30 30 30 30 30 30 30 30 30
X02 Pearson .633™ 1 .359 .078 .502” 120 .145 .248 .381° 573" 216 .071 .516"
Correlation
Sig. (2-tailed) .000 .051 .680 .005 .528 .446 .186 .038 .001 .251 .710 .004
N 30 30 30 30 30 30 30 30 30 30 30 30 30
X03 Pearson .079 .359 1 425 582" 317 .050 .075 .039 379" 471" 158 .643"
Correlation
Sig. (2-tailed) 677 .051 .019 .001 .087 .792 .694 .836 .039 .009 .403 .000
N 30 30 30 30 30 30 30 30 30 30 30 30 30
X04 Pearson .036 .078 .425 1 .498" 242 .033 .119 .037 .008 .106 .398" .528"
Correlation
Sig. (2-tailed) .851 .680 .019 .005 199 863 532 .846 965 578 .029 .003
N 30 30 30 30 30 30 30 30 30 30 30 30 30
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X05 Pearson 104 502" 582" .498" 1 .351 .117 .213 .000 .330 .230 .225 .632"
Correlation
Sig. (2-tailed) 585 .005 .001 .005 .057 539 .258 1.000 .075 .221 .232 .000
N 30 30 30 30 30 30 30 30 30 30 30 30 30
X06 Pearson .090 120 .317 242 .351 1 .274 .031 .076 .009 .116 .286 .479"
Correlation
Sig. (2-tailed) 636 528 .087 .199 .057 144 869 .689 .964 543 125 .007
N 30 30 30 30 30 30 30 30 30 30 30 30 30
X07 Pearson .090 .145 .050 .033 .117 .274 1 .381" .358 .391" .164 .072 .606
Correlation
Sig. (2-tailed) .636 .446 792 .863 .539 .144 .038 .052 .033 .387 .707 .006
N 30 30 30 30 30 30 30 30 30 30 30 30 30
X08 Pearson .090 .248 075 .119 213 .031 .381 1 .392° 406" .090 .003 .425
Correlation
Sig. (2-tailed) 636 .186 .694 532 .258 .869 .038 .032 .026 .635 .988 .005
N 30 30 30 30 30 30 30 30 30 30 30 30 30
X09 Pearson 438" .381° .039 .037 .000 .076 .358 .392" 1 .183 .043 .202 .755
Correlation
Sig. (2-tailed) .016 .038 .836 .846 1.000 .689 .052 .032 .332  .823 .285 .000
N 30 30 30 30 30 30 30 30 30 30 30 30 30
X10 Pearson 187 573" .379° .008 .330 .009 .391" .406" .183 1 296 .036 .542
Correlation
Sig. (2-tailed) 322 001 .039 .965 .075 .964 .033 .026 .332 112 .849 .065
N 30 30 30 30 30 30 30 30 30 30 30 30 30
X11 Pearson .034 216 471" 106 .230 .116 .164 .090 .043 .296 1 377" .633"
Correlation
Sig. (2-tailed) 860 .251 .009 578 .221 543 .387 .635 .823 .112 .040 .000
N 30 30 30 30 30 30 30 30 30 30 30 30 30
X12 Pearson .099 071 .158 .398" 225 286 .072 .003 .202 .036 .377 1 .670”
Correlation
Sig. (2-tailed) 603 .710 403 .029 .232 .125 .707 .988 .285 .849 .040 .000
N 30 30 30 30 30 30 30 30 30 30 30 30 30
Y Pearson 424 516" 643" 528" .632" .479" .606 .425 755 542 .633" .670" 1
Correlation
Sig. (2-tailed) .005 .004 .000 .003 .000 .007 .006 .005 .000 .065 .000 .000
N 30 30 30 30 30 30 30 30 30 30 30 30 30
**_Correlation is significant at the 0.01 level (2-tailed).
*. Correlation is significant at the 0.05 level (2-tailed).
B. Variabel Harga (X2)
X01 X02 X03 X04 X05 X06 X07 X08 X09 X10 X11 X12 Y
X01 Pearson 1 633" -079 -036 .104 -090 -090 -.090 .438" .187 -.034 -.099 743
Correlation
Sig. (2-tailed) .000 677 .851 .585 .636 .636 .636 .016 322 .860 .603 .000
N 30 30 30 30 30 30 30 30 30 30 30 30 30
X02 Pearson .633" 1 .359 .078 502" -120 -.145 -.248 381" 573" .216 .071 513"
Correlation
Sig. (2-tailed) .000 .051 .680 .005 .528 446 .186 .038 .001 .251 .710 .004
N 30 30 30 30 30 30 30 30 30 30 30 30 30
X03 Pearson -.079 .359 1 425" 582" 317 -050 -075 -.039 .379° 471" 158 .659"
Correlation
Sig. (2-tailed) 677 .051 .019 .001 .087 792 .694 .836 .039 .009 403 .000
N 30 30 30 30 30 30 30 30 30 30 30 30 30
X04 Pearson -.036 .078 425" 1 498" 242 .033 119 -.037 -.008 .106 .398" 532"
Correlation
Sig. (2-tailed) .851 .680 .019 .005 .199 .863 532 .846 .965 .578 .029 .002
N 30 30 30 30 30 30 30 30 30 30 30 30 30
X05 Pearson .104 502" 582"  .498" 1 .351 -117  -.213 .000 .330 .230 225 .656™
Correlation
Sig. (2-tailed) .585 .005 .001 .005 .057 .539 268 1.000 .075 221 232 .000
N 30 30 30 30 30 30 30 30 30 30 30 30 30
X06 Pearson -090 -.120 317 .242 .351 1 274 .031 -076  -.009 116 .286 567"
Correlation
Sig. (2-tailed) .636 .528 .087 .199 .057 144 .869 .689 .964 .543 125 .001
N 30 30 30 30 30 30 30 30 30 30 30 30 30
Xo7 Pearson -.090 -.145 -.050 .033  -.117 274 1 381" -358 -.391" -164 -.072 .620

Correlation
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Sig. (2-tailed) .636 446 .792 .863 .539 144 .038 .052 .033 .387 707 .000
N 30 30 30 30 30 30 30 30 30 30 30 30 30
X08 Pearson -090 -248 -075 .119 -213 031 .381" 1 -392" -406" -090 .003 -.762
Correlation
Sig. (2-tailed)  .636 .186 .694 .532 .258 .869 .038 .032 .026 .635 .988 .000
N 30 30 30 30 30 30 30 30 30 30 30 30 30
X09 Pearson 438" 381" -.039 -.037 .000 -076 -358 -.392 1 .183 .043 .202 .455
Correlation
Sig. (2-tailed) .016 .038 .836 .846 1.000 .689 .052 .032 332 .823 .285 .004
N 30 30 30 30 30 30 30 30 30 30 30 30 30
X10 Pearson 187 573" 379" -008 .330 -.009 -391" -406" .183 1 296  -.036 .778
Correlation
Sig. (2-tailed)  .322 .001 .039 .965 .075 .964 .033 .026 .332 112 .849 .040
N 30 30 30 30 30 30 30 30 30 30 30 30 30
X11 Pearson -034 216 .471" .106 .230 116 -.164  -.090 .043 .296 1 377" 559"
Correlation
Sig. (2-tailed) .860 .251 .009 .578 221 .543 .387 .635 .823 112 .040 .001
N 30 30 30 30 30 30 30 30 30 30 30 30 30
X12 Pearson -.099 .071 .158 .398" .225 .286 -.072 .003 .202 -.036 377 1 .574™
Correlation
Sig. (2-tailed) .603 .710 403 .029 232 125 .707 .988 .285 .849 .040 .001
N 30 30 30 30 30 30 30 30 30 30 30 30 30
Y Pearson 743 513"  .659" 532" .656" 567" .620 -.762 .455 778" 559"  574” 1
Correlation
Sig. (2-tailed)  .000 .004 .000 .002 .000 .001 .000 .000 .004 .040 .001 .001
N 30 30 30 30 30 30 30 30 30 30 30 30 30
C. Variabel Promosi (Xa)
Correlations
X01 X02 X03 X04 X05 X06 X07 X08 X09 X10 X11 X12 X13 X14 X15 Y
X0 Pearson 1 .633 -07 -03 .104 -09 -09 -09 .438 .187 -03 -09 -04 -07 -12 421
1 Correlati ™ 9 6 0 0 0 ) 4 9 4 3 2 ™
on
Sig. (2- .000 .677 .851 .585 .636 .636 .636 .016 .322 .860 .603 .817 .702 .52 .000
tailed) 0
N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30
X0 Pearson .633 1 359 .078 502 -12 -14 -24 381 .573 .216 .071 .241 -02 -06 .566
2 Correlati " 0 5 8 ) " 5 5 "
on
Sig. (2- .000 .051 .680 .005 .528 .446 .186 .038 .001 .251 .710 .200 .896 .73 .004
tailed) 3
N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30
X0 Pearson -.07 .359 1 425 582 317 -05 -07 -03 .379 .471 .158 .304 .243 .14 .625
3 Correlati 9 ) " 0 5 9 ) ” 8 ™
on
Sig. (2- .677 .051 .019 .001 .087 .792 .694 .836 .039 .009 .403 .102 .195 .43 .000
tailed) 7
N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30
X0 Pearson -.03 .078 .425 1 498 242 .033 .119 -03 -00 .106 .398 .041 .161 .08 .614
4  Correlati 6 : - 7 8 ) 9 ™
on
Sig. (2- .851 .680 .019 .005 .199 .863 532 .846 .965 .578 .029 .829 .394 .64 .002
tailed) 2
N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30
X0 Pearson .104 .502 .582 .498 1 351 -11 -21 .000 .330 .230 .225 .420 .217 .02 .677
5 Correlati ” ” " 7 3 ) 0 -
on
Sig. (2- .585 .005 .001 .005 .057 539 .258 1.00 .075 .221 .232 .021 .249 91 .000
tailed) 0 6
N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30
X0 Pearson -09 -12 .317 .242 .351 1 274 031 -07 -00 .116 .286 .337 .592 .19 .522
6 Correlati 0 0 6 9 ™ 8 ™
on
Sig. (2- .636 .528 .087 .199 .057 144 869 .689 964 .543 .125 .069 .001 .29 .001
tailed) 5
N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30
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**_Correlation is significant at the 0.01 level (2-tailed).
*. Correlation is significant at the 0.05 level (2-tailed).
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D. Variabel Keputusan Pembelian

Correlations
X01 X02 X03 X04 X05 X06 X07 X08 X09 X10 X11 X12 Y
X0 Pearson 1 .633" -079 -.036 104 -090 -.090 -.090 .438" 187 -.034 -.099 .580
1 Correlatio
n

Sig. (2- .000 677 .851 .585 .636 .636 .636 .016 .322 .860 .603 .342

tailed)

N 30 30 30 30 30 30 30 30 30 30 30 30 30
X0 Pearson -03 .078 .425" 1 .498" 242 .033 119 -.037 -.008 106 .398" .437°
2 Correlatio 6 ’ "

n

Sig. (2- .000 .051 .680 .005 528 446 186 .038 .001 .251 710 .016

tailed)

N 30 30 30 30 30 30 30 30 30 30 30 30 30
X0 Pearson -.07 .359 1 .425" 582" .317 -050 -.075 -.039 .379" .471° 158 .666"
3 Correlatio 9 * . .

n

Sig. (2- .677 .051 .019 .001 .087 .792 694 836 .039 .009 403 .000

tailed)

N 30 30 30 30 30 30 30 30 30 30 30 30 30
X0 Pearson -.03 .078 .425° 1 .498" 242 .033 119 -.037 -.008 106 .398" .633"
4 Correlatio 6 ’ "

n

Sig. (2- 851 .680 .019 .005 199 .863 .532 .846  .965 .578 .029 .000

tailed)

N 30 30 30 30 30 30 30 30 30 30 30 30 30
X0 Pearson 104 502" 582" .498" 1 351 -117  -.213 .000 .330 230 225 .726°

5 Correlatio
n

Sig. (2- .585  .005 .001 .005 .057 .539 258 1.000 .075 221 .232 .000

tailed)

N 30 30 30 30 30 30 30 30 30 30 30 30 30
X0 Pearson -.09 -.120 317 242 .351 1 274 .031 -.076 -.009 116 286 .640"
6  Correlatio 0 *

n

Sig. (2- .636 .528 .087 .199 .057 144 869 .689  .964 .543 125 .000

tailed)

N 30 30 30 30 30 30 30 30 30 30 30 30 30
X0 Pearson -09 -145 -.050 .033 -117 274 1 .381" -358 -391 -164 -.072 .745
7 Correlatio 0 *

n

Sig. (2- .636  .446 .792 .863 .539 144 .038 .052 .033 .387 .707  .815

tailed)

N 30 30 30 30 30 30 30 30 30 30 30 30 30
X0 Pearson -.09 -248 -.075 119 -.213 .031 .381" 1 -392 -406 -.090 .003 -.649
8  Correlatio 0 . .

n

Sig. (2- .636 .186 .694 532 .258 .869 .038 .032 .026 .635 .988 .798

tailed)

N 30 30 30 30 30 30 30 30 30 30 30 30 30
X0 Pearson 438 381" -.039 -.037 .000 -.076 -.358 -.392 1 .183 .043 202 676
9 Correlatio * )

n

Sig. (2- .016 .038 .836 .846 1.000 .689 .052 .032 .332 .823 .285  .353

tailed)

N 30 30 30 30 30 30 30 30 30 30 30 30 30
X1 Pearson 187 .573" 379" -.008 330 -.009 -.391 -.406 .183 1 296 -.036 .519

0 Correlatio
n
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Sig. (2- 322 .001 .039 965 .075 .964 .033 .026 .332 112 .849  .086
tailed)
N 30 30 30 30 30 30 30 30 30 30 30 30 30
X1 Pearson -03 216 471" 106 .230 .116 -.164 -090 .043 .296 1 3777 478
1 Correlatio 4 ’ *
n
Sig. (2- 860 .251 .009 578 221 .543 .387 .635 .823 .112 .101 .040 .008
tailed)
N 30 30 30 30 30 30 30 30 30 30 30 30 30
X1 Pearson -09 .071 .158 .398" .225 286 -.072 .003 .202 -036 .377" 1 .554"
2 Correlatio 9 *
n
Sig. (2- 603 .710 .403 .029 .232 125 707 .988 .285 .849 .040 .023 .001
tailed)
N 30 30 30 30 30 30 30 30 30 30 30 30 30
Y  Pearson .580 .437° 666" .633° .726" .640° .745 649 .676 .519 478" 554" 1
Correlatio ’ ’ ’ ’ ’ ’
n
Sig. (2- .042 .016 .000 .000 .000 .000 .015 .098 .003 .086 .008 .001
tailed)
N 30 30 30 30 30 30 30 30 30 30 30 30 30
**_ Correlation is significant at the 0.01 level (2-tailed).
*_ Correlation is significant at the 0.05 level (2-tailed).
LAMPIRAN 4
Uji Reliabilitas
A. Variabel Kualitas Produk (X1)
Reliability Statistics
Cronbach's
Alpha N of Items
729 12
ltem-Total Statistics
Cronbach's
Scale Mean if ~ Scale Variance Corrected Item- Alpha if Item
Iltem Deleted if tem Deleted Total Correlation Deleted
X01 56.5333 36.740 .065 .745
X02 56.4000 34.386 422 .708
X03 56.8667 31.499 .532 .690
X04 56.6000 32.662 .387 .708
X05 56.4667 32.671 .540 .694
X06 56.4000 33.421 .334 715
X07 56.5333 39.361 -.147 761
X08 56.6000 39.421 -.153 .758
X09 56.6333 36.516 .118 .736
X10 56.4667 36.189 .245 .723
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X11 56.6667 32.092 .529 .692
X12 56.7000 31.321 .568 .686

B. Variabel Harga (X2)

Reliability Statistics
Cronbach's
Alpha N of Items
.675 12

ltem-Total Statistics

Cronbach's
Scale Mean if Scale Variance = Corrected Item- Alpha if Item
Item Deleted if Item Deleted Total Correlation Deleted
X01 56.9667 29.482 .071 .691
X02 56.8333 27.592 407 .647
X03 57.3000 24.838 537 .620
X04 57.0333 26.033 374 .646
X05 56.9000 25.817 .557 .624
X06 56.8333 25.730 419 .639
X07 56.9667 31.826 -.137 .713
X08 57.0333 32.447 -.202 .715
X09 57.0667 29.513 .102 .683
X10 56.9000 28.921 272 .663
X11 57.1000 26.300 428 .639

X12 57.1333 25.913 A37 .637



C. Variabel Promosi (X3)

Reliability Statistics

Cronbach's
Alpha

N of Items

.879

15

ltem-Total Statistics

Cronbach's
Scale Mean if Scale Variance = Corrected Item- Alpha if Item
Item Deleted if Item Deleted Total Correlation Deleted
X01 69.4000 53.559 .046 .795
X02 69.2667 51.030 .352 772
X03 69.7333 46.271 .580 754
X04 69.4667 46.326 535 757
X05 69.3333 46.920 .666 751
X06 69.2667 46.409 546 .756
X07 69.4000 55.421 -.074 .800
X08 69.4667 56.464 -.156 .803
X09 69.5000 53.707 .059 .791
X10 69.3333 52.575 .237 779
X11 69.5333 49.499 .373 771
X12 69.5667 48.116 452 .764
X13 69.5000 49.500 460 .765
X14 69.3000 49.459 484 .764
X15 69.3667 53.137 .163 .783
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D. Variabel Keputusan Pembelian (Y)

Reliability Statistics
Cronbach's
Alpha N of Items
.782 12

ltem-Total Statistics

Cronbach's
Scale Mean if Scale Variance = Corrected Item- Alpha if Item
Item Deleted if Item Deleted Total Correlation Deleted
X01 69.4000 53.559 .046 .795
X02 69.2667 51.030 .352 772
X03 69.7333 46.271 .580 754
X04 69.4667 46.326 535 757
X05 69.3333 46.920 .666 751
X06 69.2667 46.409 546 .756
X07 69.4000 55.421 -.074 .800
X08 69.4667 56.464 -.156 .803
X09 69.5000 53.707 .059 .791
X10 69.3333 52.575 .237 779
X11 69.5333 49.499 .373 771
X12 69.5667 48.116 452 .764
LAMPIRAN 5

Hasil Uji Normalitas
One-Sample Kolmogorov-Smirnov Test

Unstandardized Residual

N 349
Normal Parameters? Mean .0000000
Std. Deviation .98186410
Most Extreme Differences Absolute .046
Positive .024
Negative -.077
Test Statistic .036
Asymp. Sig. (2-tailed) .200°¢

a. Test distribution is Normal.
b. Calculated from data.

c. Lilliefors Significance Correction.
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LAMPIRAN 6
Hasil Uji Linearitas Kualitas Produk
ANOVA Table
Sum of Mean
Squares df  Square F Sig.
Keputusan  Between (Combined) 7868.627 20 393.431 147.217 .147
Pembelian * Groups Linearity 7154.056 1 7154.056 2676.960 .078
Kualitas Deviation 714571 19  37.609  14.073 .513
Produk from
Linearity
Within Groups 876.565 328 2.672
Total 8745.192 348
Hasil Uji Linearitas Harga
ANOVA Table
Sum of Mean
Squares df  Square F Sig.
Keputusan Between (Combined) 8203.527 25 328.141 195.674 .511
Pembelian  Groups Linearity 7181.659 1 7181.659 4282.493 .232
*Harga Deviation 1021.868 24 42578  25.390 .620
from
Linearity
Within Groups 541.665 323 1.677
Total 8745.192 348
Hasil Uji Linearitas Promosi
ANOVA Table
Sum of Mean
Squares df  Square F Sig.
Keputusan Between (Combined) 7900.795 23 343.513 132.215 .432
Pembelian Groups Linearity 7028.297 1 7028.297 2705.121 .054
* Promosi Deviation 872498 22  39.659  15.264 .480
from
Linearity
Within Groups 844.397 325 2.598

Total 8745.192 348

142



50

25

oo

-23

Regression Studentized Residual

50

Seady

Dependent Variable: Keputusan Pembelian

LAMPIRAN 7
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LAMPIRAN 8
Hasil Uji Multikolinearitas

Coefficients?

Unstandardized Standardized Collinearity
Coefficients Coefficients Statistics
Model B Std. Error Beta t Sig. Tolerance  VIF
1 (Constant) 11.736 2.407 4.875 .000
Kualitas -.040 .076 -.037 -526 .599 248 4.029
Produk
Harga .504 .073 499 6.896 .000 .239 4.186
Promosi .344 .080 .318 4.307 .000 .229 4.370
a. Dependent Variable: Keputusan Pembelian
LAMPIRAN 9
Hasil Uji Analisis Deskriptif
A. Tabel Analisis Deskriptif Kualitas Produk
Pernyataan 1Jav;abar; Resp;onder; Jumlah | Score | Rata-rata Kategori
KP1 2|5 |45]165| 132 349 1467 4,20 Tinggi
KP 2 0| 0 |42]114|193| 349 1547 4,43 SangatTinggi
KP 3 1| 0 |52|134] 162 349 1503 4,31 SangatTinggi
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Jawaban Responden

Pernyataan 11321 3 4 s Jumlah | Score | Rata-rata Kategori
KP4 0| 580|107 | 157 | 349 1463 4,19 Tinggi
KP 5 0|14 |70 | 116 | 149 | 349 | 1452 | 4,14 Tinggi
KP 6 0| 6 [82]112 (149 | 349 | 1451 | 4,16 Tinggi
KP 7 111062 99 |177| 349 1488 4,26 SangatTinggi
KP 8 0| 0 |71]143|135| 349 1460 4,18 Tinggi
KP9 2| 6 |34]185|122| 349 1466 4,20 Tinggi
KP 10 0| 0 |80|122| 147 | 349 1463 4,19 Tinggi
KP 11 0| 5 (13134 | 197 | 349 1570 4,50 SangatTinggi
KP 12 0|14 |45 102 | 188 349 1511 4,33 SangatTinggi
Rata-rata 4,26 SangatTinggi
B. Tabel Analisis Deskriptif Harga
Pernyataan ljam;abar; Resr;onder; Jumlah | Score ert;- Kategori
H1 0| 0|17 131|201 349 1580 4,53 SangatTinggi
H 2 0| O |38 | 84 | 227 349 1585 4,54 SangatTinggi
H3 0| 0 |59 158 | 132 349 1469 4,21 SangatTinggi
HA4 0| 0 |80 |171 | 98 349 1414 4,05 Tinggi
H5 0| 0 |55]149| 145 | 349 1486 4,26 SangatTinggi
H6 0| 0 |87]130|132| 349 1441 4,13 Tinggi
H7 0| 0 |70|151|128| 349 | 1454 4,17 Tinggi
H8 1|0 |65|154|129 | 349 1457 4,17 Tinggi
H9 0| 0 |80]145| 124 | 349 1440 4,13 Tinggi
H 10 0| 0 |66|123|160 | 349 1490 4,27 SangatTinggi
H11 0| 0 [41]138|170| 349 1525 4,37 SangatTinggi
H12 0|11 |30 | 106|202 | 349 1546 4,43 SangatTinggi
Rata-rata 4,27 SangatTinggi
C. Tabel Analisis Deskriptif Promosi
Pernyataan Jawaban Responden Jumlah | Score | Rata-rata Kategori
1(2| 3| 4 5
P1 0{0|91| 55 |203| 349 1508 4,32 Tinggi
P2 0|21|57|170|121| 349 1458 4,18 Tinggi
P3 0037|167 | 245 | 449 2004 4,46 SangatTinggi
P4 0(0|15|148 | 186 | 349 1567 4,49 SangatTinggi
P5 0228|150 169 | 349 1533 4,39 SangatTinggi
P6 0|0|59]|110|180| 349 1517 4,35 SangatTinggi
P7 0|]0|91| 55 |203| 349 1508 4,32 SangatTinggi
P8 1/0|30|129|189 | 349 1552 4,45 SangatTinggi
P9 0|0|63]|167 | 119 | 349 1452 4,16 Tinggi
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Jawaban Responden

Pernyataan 1121 3 4 s Jumlah | Score | Rata-rata Kategori
P10 0]0|91| 55 |203| 349 1508 4,32 SangatTinggi
P11 0228|150 |169 | 349 1533 4,39 SangatTinggi
P12 0/0|63|167 |119| 349 | 1452 | 4,16 Tinggi
P13 0]0|91| 55 |203| 349 1508 4,32 SangatTinggi
P14 0228|150 |169 | 349 1533 4,39 SangatTinggi
P15 0|]0|59]|110|180| 349 1517 4,35 SangatTinggi

Rata-rata 4,33 SangatTinggi
D. Tabel Analisis Deskriptif Keputusan Pembelian
Pernyataan Jawaban Responden Jumlah | Score | Rata-rata Kategori
112 3 4 5
KP1 0038|160 | 151 | 349 1509 4,32 SangatTinggi
KP 2 00|97 |140 | 112 349 1411 4,04 Tinggi
KP3 0)0|12|137|200| 349 1584 4,54 SangatTinggi
KP 4 010|198 | 74 | 177 | 349 1475 4,23 SangatTinggi
KP 5 0|0|58| 95 | 196 | 349 1534 4,40 SangatTinggi
KP 6 2/0|70|152 | 125| 349 | 1445 | 4,14 Tinggi
KP 7 0|0|98|110| 141 | 349 1439 4,12 Tinggi
KP 8 113|67|158|120| 349 1440 4,13 Tinggi
KP9 0|0|58| 95 | 196 | 349 1534 4,40 SangatTinggi
KP 10 0|0|55]|202| 92 349 1433 4,11 Tinggi
KP 11 0162|164 |122| 349 | 1454 | 4,17 Tinggi
KP 12 0|0|50]|192| 107 | 349 1453 4,16 Tinggi
Rata-rata 4,23 SangatTinggi




LAMPIRAN 10
Hasil Uji Analisis Korelasi

Model Summary
Model R R Square Adjusted R Square Std. Error of the Estimate
1 .7802 .636 .684 2.994

c. Predictors: (Constant), Kualitas Produk, Harga, Promosi
d. Dependent Variable: Keputusan Pembelian

LAMPIRAN 11
Hasil Uji Analisis Regresi Linear Berganda

Coefficients?

Unstandardized Standardized
Coefficients Coefficients
Model B Std. Error Beta t Sig.
1 (Constant) 11.736 2.407 4.875 .000
Kualitas .140 .076 .237 2.526 .000
Produk
Harga .504 .073 499 6.896 .000
Promosi .344 .080 .318 4.307 .000
a. Dependent Variable: Keputusan Pembelian
LAMPIRAN 12
Hasil Uji Analisis Uji t
Coefficients?
Unstandardized Standardized
Coefficients Coefficients
Model B Std. Error Beta t Sig.
1 (Constant) 11.736 2.407 4.875 .000
Kualitas .140 .076 .237 2.526 .000
Produk
Harga .504 .073 499 6.896 .000
Promosi .344 .080 .318 4.307 .000

a. Dependent Variable: Keputusan Pembelian
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LAMPIRAN 13
Hasil Uji Analisis Uji F

ANOVA?®
Model Sum of Squares df Mean Square F Sig.
1 Regression 5281.046 3 646.349 71.614 .00Q°
Residual 4005.711 345 9.611
Total 5286.756 348

a. Dependent Variable: Keputusan Pembelian

b. Predictors: (Constant), kualitas produk, harga dan promosi

LAMPIRAN 14
Hasil Uji Koefisien Determinasi

Model Summary
Model R R Square Adjusted R Square Std. Error of the Estimate

1 .7802 .636 .684 2.994

a. Predictors: (Constant), Kualitas Produk, Harga, Promosi
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